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Editorial

Mumukshu Journal of Humanities is a bilingual and biannual journal. The main
objective of the publication of this journal is not only to promote interdisciplinary
research in humanities and social science with a focus on literature, culture and
theory, but also to give a platform to the research work done by professionals as

well as new comers in the field.

The current issue of this journal focuses on the different aspects of the
Commerce, Management, Economics and other streams of humanities. We are

heartly grateful to the learned contributors for their co-operation.

For this issue of journal, we have received more than 19 articles. So our Peer
Review Committee and Editorial Board have selected about 12 articles to publish.

We congratulate all contributors for making the journal a must-have possesction.

We owe a debt of gratitude to all those who have actively participated, directly
or indirectly, in making this volume a grand success. We may faller in not
expressing our feeling of gratitude to each and every one, albeit my heart is replete

with deep emotions for them.

Dr. A.K. Mishra Dr. Anurag Agarwal
(Editor-in-Chief) (Editor)
Principal Asso. Prof. & Head
S.S. (PG) College, Shahjahanpur Faculty of Commerce
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ADVANCE HISTORY OF MEDIEVAL INDIA

Dr. Ajeet Singh”

Abstract : The notion of a Muslim period of Indian history inhered in the numerous court
chronicles of medieval India, written in the Persian language. This derived from the assumption
of the rise of Islam as the dividing line in world history, going back to Arab and Iranian
historiographical traditions. Abul Fazl, writing at the end of the sixteenth century, posited an
alternative conception of historical time as continuous and teleological. James Mills formalized
the periodisation into the tri-partite 'Hindu, Mohammedan and British India' in 1818. The British
period, with a heavy emphasis on its secular, modern and modernizing identity was deliberately
asymmetrical to the denominational determinants of the first two periods. The tripartite
nomenclature was to be translated at the turn of the twentieth century into Ancient, Medieval and
Modern India though the two remained interchangeable. Between the 1950s and the 1970s, the
growing influence of Marxism redefined the boundaries of the tripartite division through a shift of
focus from dynastic history to socio-economic problematic, though the division itself remained in
place. The 1990s are witness to still newer problematic which by their nature tend to erode these

boundaries.

Keywords : Historiographical, Medieval Period, Mughal Empire, Rajput Kingdom and

Indian Agriculture.

Introduction

Medieval India refers to a long period of the
history of the Indian subcontinent between the
ancient period and modern period. It is usually
regarded as running between the breakup of the
Gupta Empire in the 6th century AD and the start
of the Mughal Empire (the Moghuls) in 1526,
although some historians regard it as both starting
and finishing later than these points. One defini-
tion includes the period from the 6th century, the
first half of the 7th century, or the 8th century up
to the 16th century, essentially coinciding with the
Middle Ages of Europe. It may be divided into two
periods: The early medieval period which lasted
from the 6th to the 13th century and the late
medieval period which lasted from the 13th to the
16th century, ending with the start of the Mughal
Empire in 1526. The Mughal era, from the 16th
century to the 18th century, is often referred to as
the early modern period, but is sometimes also
included in the late medieval period.

An alternative definition, often seen in those
more recent authors who still use the term at all,
brings the start of the medieval times forward,
either to about 1000 CE, or to the 12th century.
The end may be pushed back to the 18th century.
Hence, this period can be effectively considered as
the beginning of Muslim domination (North India)
to British India. The early medieval period is
beginning in the 8th century and ending with the
11th century. The use of medieval at all as a term
for periods in Indian history has often been
objected to, and is probably becoming rarer (there
is a similar discussion in terms of the history of
China). It is argued that neither the start nor the
end of the period really mark fundamental changes
in Indian history, comparable to the European
equivalents. Burton Stein still used the concept in
his A History of India (1998, referring to the
period from the Guptas to the Mughals), but most
recent authors using it are Indian. Understandably,
they often specify the period they cover within
their titles.

* Associate Professor, Head, Department of History, Bundelkhand Degree College, Jhansi
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Early Medieval Period

The start of the period is typically taken to be
the slow collapse of the Gupta Empire from about
480 to 550, ending the classical period, as well as
ancient India, although both these terms may be
used for periods with widely different dates,
especially in specialized fields such as the history
of art or religion. Another alternative for the
preced-ing period is early historical stretching
from the sixth century BC to the sixth century AD,
is according to Romila Thapar. At least in northern
India, there was no larger state until the Delhi
Sultanate, or certainly the Mughal Empire, but
there were several different dynasties ruling large
areas for long periods, as well as many other
dynasties ruling smaller areas, often paying some
form of tribute to larger states. John Keay puts the
typical number of dynasties within the subconti-
nent at any one time at between 20 and 40, not
including local rajas.

Pratihara dynasty was the last largest dynasty
of northern India which rivaled the Gupta Empire
in extent and ruled most part of India from 6th
century up-to 11th century. They were successful
for stopping Muslim conquests of India for nearly
400 years and destroyed Muslim armies according
to the Arab accounts. Their capital was kannuaj
and was the first Rajput Empire. They can be
differentiated from other kingdoms as they were
called Imperial Pratiharas. Chalukya dynasty ruled
most of the western Deccan and some of South
India, between the 6th to 12th centuries. Rash-
trakuta dynasty was a Kannada Dynasty ruling
large parts of the Indian subcontinent between the
6th and the 10th centuries and one who built
World Heritage center Ellora, Maharashtra. Eastern
Chalukyas, 7th and 12th centuries, a South Indian
Kannada dynasty whose kingdom was located in
the present-day Andhra Pradesh they were the
descendants of Western Chalukyas. Pala Empire,
the last major Buddhist rulers, from the 8th to 12th
centuries in Bengal. Briefly, it can be said that
they controlled most of north India in the 9th
century.

Chola Empire, a South Indian empire which
ruled from Tamil Nadu and extended to include
South-east Asian territories at its height from 9th
century to 13th century. Empire of Harsha, a brief
period of control of most of north India, from 601
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to 647, under Harsha of the Vardhana dynasty.
Western Chalukya Empire, ruled most of the
western Deccan and some of South India, between
the 10th to 12th centuries. Kalachuri dynasty,
ruled areas in Central India during 10th-12th cen-
turies. Western Ganga dynasty, was an important
ruling dynasty of ancient Karnataka, often under
the over lordship of larger states, from about 350
to 1000 AD. The large monolithic Bahubali of
Shravanabelagola was built during their rule.
Eastern Ganga dynasty was royal dynasty ruling
Odisha regions who were descendants of Kannada
Western Ganga Dynasty and Tamil Chola Empire.
They have built famous Konark Sun Temple and
Jagannath Temple, Puri. Hoysala Empire, a promi-
nent South Indian Kannadiga empire that ruled
most of the modern day state of Karnataka bet-
ween the 10th and the 14th centuries. The capital
of the Hoysalas was initially located at Belur but
was later moved to Halebidu. Kakatiya Kingdom,
a Telugu dynasty ruled most of current day in
Andhra Pradesh from 1083 to 1323 CE. The Sena
dynasty was a Hindu dynasty that ruled from
Bengal through the 11th and 12th centuries. The
empire at its peak covered much of the north-
eastern region of the Indian subcontinent. The
rulers of the Sena Dynasty traced their origin to
the south Indian region of Karnataka along with
Kamarupa, the period from 4th to 12th century in
Assam, ruled by three dynasties.

Following the Muslim conquests of the Indian
subcontinent and the decline of Buddhism were
seen to be taken place, eventually founding the
Delhi Sultanate and creating the Indo-Islamic
architecture, followed by the world's major trading
nation Bengal Sultanate. Delhi Sultanate, five
short-lived dynasties, based in Delhi, from 1206 to
1526, when it fell to the Mughal Empire. Chero
dynasty, 12th CE-18th CE ruled in many parts of
eastern Uttar Pradesh, Bihar and Jharkhand. Bengal
Sultanate from 1352 to 1576 ruled over Bengal
and much of Burma. Likewise, Reddy Kingdom
ruled from 1325 to 1448 in Andhra Pradesh. Seuna
(Yadava) dynasty, 1190-1315, an old Kannada-
Maratha dynasty which at its peak ruled a kingdom
stretching from the Tungabhadra to the Narmada
rivers, including present-day Maharashtra, north
Karnataka and parts of Madhya Pradesh, from its
capital at Devagiri. Rajput States were a group of
Rajput Hindu states that ruled present-day Raja-
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sthan, and at times much of Madhya Pradesh,
Gujarat, Uttaranchal, Himachal Pradesh, Western
Uttar Pradesh and Central Uttar Pradesh. Many
Rajput kingdoms continued under the Mughals and
as Princely States in British India until Indian
independence.

Furthermore, Vijayanagara Empire, 1336—
1646 known as Hindu-Kannadiga Empire based in
Karnataka was the popular empire who ruled in
india and its capital was Hampi situated in Bellary
district of Karnataka. Gajapati Empire was a
medieval Hindu dynasty that ruled over Kalinga
(the present day Odisha). Same as other empire,
Kamata kingdom was established in the middle of
13th century and broke up in 1582 into Koch Bihar
(eventually a princely state) and Koch Hajo
(eventually absorbed partly by the Mughals and
Ahom kingdom). Chutia kingdom, unknown to
1524 in Assam and Arunachal Pradesh, fell to the
Ahom kingdom. Ahom Kingdom, 1228-1826
placed at Brahmaputra valley in Assam success-
fully resisted the Mughals in Battle of Saraighat
and Battle of Itakhuli, eventually taken by the
British. Dimasa kingdom from 13th century to
1832 eventually annexed by the British in North
Cachar Hills and Barak valley in Assam. Tripura
kingdom, unknown origin, survived as princely
state during British Raj and absorbed into India.
Apart from these, Manipur kingdom, unknown to
1949, princely state during British Raj and
absorbed into India in 1949.

Late Medieval Era

The start of the Mughal Empire in 1526
marked the beginning of the early modern period
of Indian history, often referred to as the Mughal
era. Sometimes, the Mughal era is also referred to
as the 'late medieval' period. Mughal Empire was
an imperial state founded by Babur who had
Turco-Mongol origin from Central Asia. The
empire ruled most of the Indian subcontinent from
16th to 18th century, though it lingered for another
century, formally ending in 1857. Maratha Empire
was an imperial power based in modern-day
Maharashtra in western India. Marathas replaced
the Mughal rule over large parts of India in the
18th century, but lost the Anglo-Maratha Wars in
the early 19th century, and became rulers of
Princely States. Kingdom of Mysore was a
Kannada kingdom has been founded in 1399 in the
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vicinity of the modern city of Mysore. Fully
independent after the fall of the Vijayanagara
Empire in 1646, reduced in size by the British, but
ruled as a princely state until 1947. Nayak dynasty
of Kannada, Telugu, Tamil kings ruled parts of
south India after the fall of the Vijayanagara
Empire in 1646. Their contribution can be seen in
Ikkeri, Sri Ranga, Madurai, and Chitradurga.
Kingdom of Bharatpur, was a Jat kingdom have
been founded in 1722 in the vicinity of the modern
city of Bharatpur. It was founded during the fall of
the Mughal Empire, reduced in size by the
invaders, but ruled as a princely state until 1947.
Sikh Empire was a major power in the North-
western part of the Indian subcontinent, which
arose under the leadership of Maharaja Ranjit
Singh in the Punjab region. They were usurped by
the British East India Company between early and
mid 19th century, following the British victory in
the Anglo-Sikh wars.

Modern historical works written on Medieval
India have received some criticism from scholars
studying the historiography of the period. E.
Sreedharan argues that, after Indian independence
up until the 1960s, Indian historians were often
motivated by Indian nationalism. Peter Hardy
notes that the majority of modern historical works
on Medieval India up until then were written by
British and Hindu historians, whereas the work of
modern Muslim historians was under-represented.
However, he argues that some of the modern
Muslim historiography on Medieval India at the
time was motivated by Islamic apologetics,
attempting to justify "the life of medieval Muslims
to the modern world. Ram Sharan Sharma has
criticized the simplistic manner in which Indian
history is often divided into an ancient Hindu
period, a medieval Muslim period, and a modern
"British" period. He argues that there is no clear
sharp distinction between when the ancient period
ended and when the medieval period began, noting
dates ranging from the 7th century to the 13th
century.

Economy in the Indian Subcontinent perfor-
med just as it did in ancient times, though now it
would face the stress of extensive regional
tensions. Like earlier, the economy of Indian
Subcontinent in medieval era was also performing
in disparate units, limits of which were determined
by multiple political entities which existed during
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this period. India during this era had multiple and
divergent political units in form of Mughal Empire,
Maratha Empire, Vijayanagara Empire, Ahom
kingdom and several others which were all
prosperous in the early 18th century. Parthasarathi
estimated that 28,000 tonnes of bullion (mainly
from the New World) flowed into the Indian
subcontinent between 1600 and 1800, equating to
30% of the world's production in the period. An
estimate of the annual income of Emperor Akbar's
treasury, in 1600, is $90 million (in contrast to the
tax take of Great Britain two hundred years later,
in 1800, totaled $90 million). The South Asia
region, in 1600, was estimated to be the largest in
the world followed by China.

During the time of Akbar, the Mughal Empire
was at its peak as it controlled vast region of North
India and had entered into alliances with Deccan
States. It enforced a uniform customs and tax-
administration system. In 1700, the exchequer of
the Emperor Aurangzeb reported annual revenue
of more than £100 million, or $450 million, more
than ten times that of his contemporary Louis XIV
of France, while controlling just 7 times the
population. By 1700, the Indian Subcontinent had
become the world's largest economy, ahead of
Qing China and Western Europe, containing
approximately 24-2% of the World's population,
and producing about a quarter of world output.
India produced about 25% of global industrial
output into the early 18th century. India's GDP
growth increased under the Mughal Empire,
exceeding growth in the prior 1,500 years. The
Mughals were responsible for building an extensive
road system, creating a uniform currency, and the
unification of the country. The Mughals adopted
and standardized the rupee currency introduced by
Sur Emperor Sher Shah Suri. The Mughals minted
tens of millions of coins, with purity of at least
96%, without debasement until the 1720s. The
empire met global demand for Indian agricultural
and industrial products.

Cities and towns boomed under the Mughal
Empire, which had a relatively high degree of
urbanization (15% of its population lived in urban
centres), more urban than Europe at the time and
British India in the 19th century. Multiple cities
had a population between a quarter-million and
half-million people, while some including Agra (in
Agra Subah) hosted up to 800,000 people and
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Dhaka (in Bengal Subah) with over 1 million. 64%
of the workforce were in the primary sector
(including agriculture), while 36% were in the
secondary and tertiary sectors. The workforce had
a higher percentage in non-primary sectors than
Europe at the time; in 1700, 65-90% of Europe's
workforce was in agriculture and in 1750, 65-75%
was in agriculture. Indian agricultural production
increased. Food crops included wheat, rice, and
barley, while non-food cash crops included cotton,
indigo and opium. By the mid-17th century, Indian
cultivators had begun to extensively grow two
crops from the Americas, maize and tobacco.
Bengali peasants learned techniques of mulberry
cultivation and sericulture, establishing Bengal
Subah as a major silk-producing region. Agri-
culture was advanced compared to Europe,
exemplified by the earlier common use of the seed
drill. The Mughal administration emphasized
agrarian reform, which began under the non-
Mughal Emperor Sher Shah Suri. Akbar adopted
this and added more reforms. The Mughal govern-
ment funded the building of irrigation systems,
which produced much higher crop yields and
harvests.

One reform introduced by Akbar was a new
land revenue system called zabt. He replaced the
tribute system with a monetary tax system based
on a uniform currency. The revenue system was
biased in favour of higher value cash crops such as
cotton, indigo, sugar cane, tree-crops, and opium,
providing state incentives to grow cash crops,
adding to rising market demand. Under the zabt
system, the Mughals conducted extensive cadastral
surveying to assess the cultivated area. The
Mughal state encouraged greater land cultivation
by offering tax-free periods to those who brought
new land under cultivation. According to evidence
cited by economic historians Immanuel Waller-
stein, Irfan Habib, Percival Spear, and Ashok
Desai, per-capita agricultural output and standards
of consumption in 17th-century Mughal India was
higher than in 17th-century Europe and early 20th-
century British India. Until the 18th century,
Mughal India was the most important manu-
facturing center for international trade. Key
industries included textiles, shipbuilding and steel.
Processed products included cotton textiles, yarns,
thread, silk, jute products, metalware, and foods
such as sugar, oils and butter. This growth of
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manufacturing has been referred to as a form of
proto-industrialization, similar to 18th-century
Western Europe prior to the Industrial Revolution.

Early modern Europe imported products from
Mughal India, particularly cotton textiles, spices,
peppers, indigo, silks and saltpeter (for use in
munitions). European fashion, for example, became
increasingly dependent on Indian textiles and silks.
From the late 17th century to the early 18th
century, Mughal India accounted for 95% of
British imports from Asia, and the Bengal Subah
province alone accounted for 40% of Dutch
imports from Asia. In contrast, demand for Euro-
pean goods in Mughal India was light. Exports
were limited to some woolens, ingots, glassware,
mechanical clocks, weapons, particularly blades
for Firangi swords, and a few luxury items. The
trade imbalance caused Europeans to export large
quantities of gold and silver to Mughal India to
pay for South Asian imports. Indian goods, espe-
cxcially those from Bengal, were also exported in
large quantities to other Asian markets, such as
Indonesia and Japan.

The largest manufacturing industry was
cotton textile manufacturing, which included the
production of piece goods, calicos and muslins,
available unbleached in a variety of colours. The
cotton textile industry was responsible for a large
part of the empire's international trade. The most
important center of cotton production was the
Bengal Subah province, particularly around
Dhaka. Bengal alone accounted for more than 50%
of textiles and around 80% of silks imported by
the Dutch. Bengali silk and cotton textiles were
exported in large quantities to Europe, Indonesia
Japan, and Africa, where they formed a significant
element in the exchange of goods for slaves, and
treasure. In Britain protectionist policies, such as
1685-1774 Calico Acts, imposed tariffs on impor-
ted Indian textiles. Mughal India had a large
shipbuilding industry, particularly in the Bengal
Subah province. Economic historian Indrajit Ray
estimates shipbuilding output of Bengal during the
sixteenth and seventeenth centuries at 223,250
tons annually, compared with 23,061 tons pro-
duced in nineteen colonies in North America from
1769 to 1771. Bengal Subah was the Mughal's
wealthiest province, generating 50% of the
empire's GDP and 12% of the world's GDP.
According to Ray, it was globally prominent in
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industries such as textile manufacturing and
shipbuilding. Bengal's capital city Dhaka was
the empire's financial capital, with a population
exceeding one million. It was an exporter of silk
and cotton textiles, steel, saltpeter and agricultural
and industrial products. Domestically, much of
India depended on Bengali products such as rice,
silks and cotton textiles.

In the early half of the 18th century, Mughal
Empire fell into decline, with Delhi sacked in
Nader Shah's invasion of the Mughal Empire, the
treasury emptied, tens of thousands killed, and
many thousands more carried off, with their
livestock, as slaves, weakening the empire and
leading to the emergence of post-Mughal states.
The Mughals were replaced by the Marathas as the
dominant military power in much of India, while
the other smaller regional kingdoms who were
mostly late Mughal tributaries, such as the Nawabs
in the north and the Nizams in the south, declared
autonomy. However, the efficient Mughal tax
administration system was left largely intact, with
Tapan Raychaudhuri estimating revenue assess-
ment actually increased to 50 percent or more, in
contrast to China's 5 to 6 percent, to cover the cost
of the wars. Among the post-Mughal states that
emerged in the 18th century, the dominant
economic powers were Bengal Subah (under the
Nawabs of Bengal) and the South Indian Kingdom
of Mysore (under Hyder Ali and Tipu Sultan). The
former was devastated by the Maratha invasions of
Bengal, which experienced six invasions, over a
decade, claimed to have killed hundreds of
thousands, blocked trade with the Persian and
Ottoman empires, and weakened the territory's
economy to the point the Nawab of Bengal agreed
to a peace treaty with the Marathas.

The agreement made Bengal Subah a
tributary to the Marathas, agreeing to pay Rs. 1.2
million in tribute annually, as the Chauth of
Bengal and Bihar. The Nawab of Bengal also paid
Rs. 3.2 million to the Marathas, towards the
arrears of chauth for the preceding years. The
chauth was paid annually by the Nawab of Bengal,
up to his defeat at the Battle of Plassey by the East
India Company in 1757. Jeffrey G. Williamson
argued that India went through a period of
deindustrialization in the latter half of the 18th
century as an indirect outcome of the collapse of
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the Mughal Empire, and that British rule later
caused further deindustrialization. According to
Williamson, the Mughal Empire's decline reduced
agricultural productivity, which drove up food
prices, then nominal wages, and then textile prices,
which cost India textile market share to Britain
even before the latter developed factory techno-
logy, though Indian textiles maintained a com-
petitive advantage over British textiles until the
19th century. Prasannan Parthasarathi countered
that several post-Mughal states did not decline,
notably Bengal and Mysore, which were compar-
able to Britain into the late 18th century.

Conclusion

In a nutshell, it can be concluded, that before
the advent of the British East India Company,
Indian Political, Economic and Cultural condition
of medieval period was in state of stagnation. The
Stagnation of India was broken and new forces of
change emerged. This process grew out of a
colonial contact inevitable brought with it intense
misery and national dilapidation not to mention
economic, political and cultural backwardness.
But it was precisely these new forces of change
which were to provide the vitality of modern
India.
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A COMPARATIVE STUDY OF INTERNET
MARKETING AND TRADITIONAL MARKETING

Dr. Bhupender Singh*

Abstract : Internet has become the centre of not only our personal and social lives, but also
our business and professional lives. It is quick and very user friendly, It makes it very easy for
anyone to market, buy, sell or advise anything or anyone via the Internet Internet marketing is the
process of marketing goods or services through the Internet- both for those whose income is
derived solely from the Internet - and for those who have a brick and mortar location but choose
to advertise on the Web. Internet marketing is also Known As : Online marketing, Web
marketing, Website promotion, online business, Internet business The four P's - Product, Price,
Place and Promotion have long been associated with marketing, but things have changed on the
Internet. So along with a change in the nature of the four P’s there are three new P’s which are
relevant to the internet marketer

Keynotes : Internet Marketing, Traditional Marketing, Comparison, Models of Internet

Marketing

Introduction

Internet has become the centre of not only our
personal and social lives, but also our business
and professional lives. It is quick and very user
friendly, It makes it very easy for anyone to
market, buy, sell or advise anything or anyone via
the Internet.

Internet Marketing is an all-inclusive term for
marketing products and/or services online. Internet
marketing is using the Internet to do one or more
of the following :

O Communicate a company's message about
itself, its products, or its services.

O Conduct research as to the nature (demo-
graphics, preferences, and needs) of existing
and potential customers.

O Sell goods, services, or advertising space over
the Internet.

Internet marketing is the process of marketing
goods or services through the Internet - both for
those whose income is derived solely from the
Internet and for those who have a brick and mortar

location but choose to advertise on the Web.
Internet marketing is also Known As: Online
marketing, Web marketing, Website promotion,
online business, Internet business

Although the basic goals of advertising and
marketing remain to gain exposure and maintain a
client base for the products and services of a
business, doing so on the Internet requires a
different angle of approach to the task. Because
promotion on the Internet is done online, news-
paper ads and other print media are not as useful as
with offline firms. Web marketing and online
advertising consists of having the web site of the
business ranked as high as possible in the Internet
search engines and using other means of virtual
exposure.

The importance of Internet marketing strate-
gies has increased with the growth and importance
of the Internet. Most established companies are
vying online space today and seek to adopt web
marketing strategies to increase traffic to their
company's homepage. Internet marketing helps
add potential customers and the number of quality

* Associate Professor, Department of Commerce, Bareilly College, Bareilly
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leads to your website as well. In fact, most orga-
nizations can adopt Internet marketing and
advertising strategies to generate better business.

Models of Internet Marketing

Internet marketing is associated with several
business models, the most widely used are Listed
below, although there are many other forms which
are devised based on a business‘s specific needs
and objectives :

O E-Commerce : The means by which goods or
services are sold directly to consumers (B2C)
and businesses (B2B).

‘O Lead-Based Websites : Organizations can
create significant worth by getting sales leads
from their websites, this of course may be part
of a chain of Internet marketing events that
originate elsewhere and culminate in lead
generation.

O Affiliate Marketing : This describes a process
by which products or services developed by
one person are sold by another active seller for
a percentage of profits. The owner of the
product usually supports his affiliates by
supplying the necessary marketing materials:
affiliate links, tracking facilities, and promo-
tional aids such as sales letters, trials, and
more.

O Local Internet Marketing : This is the pro-
cess of a locally based company traditionally
selling belly to belly and utilizing the Internet
to find and nurture relationships, later to take
those relationships offline.

O Blackhat Marketing : This is a form of
internet marketing which employs deceptive,
abusive, or less than truthful methods to drive
web traffic to a website or affiliate marketing
offer. This method sometimes includes spam,
cloaking within search engine result pages, or
routing users to pages they didn't initially
request.

O Newsgroups and e-mails : Posting to news-
groups and employing direct e-mail campaigns
are two of the more popular forms of online
advertising and marketing that are being used
by Internet businesses.
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7 P'S Of Internet Marketing

The four P's - Product, Price, Place and
Promotion have long been associated with market-
ing, but things have changed on the Internet. So
along with a change in the nature of the four P’s
there are three new P’s which are relevant to the
internet marketer: Presentation, Processes and
Personalization.

1. Product : Product on the Internet usually
changes form online, and the user experiences it
electronically, in the form of text, images and
multimedia. Physical goods are usually presented
in the form of a detailed online catalogue that the
customer can browse through. Technology allows
the user to virtually touch and feel the product on
the Internet - rotate it, zoom in or zoom out and
even visualize the product in different configura-
tions and combination. Content and software are
two avatars of digitized products that can be even
distributed over the Internet. On the Internet, E-
marketing will be based more on the product
qualities rather than on the price. Every company
will be able to bring down the cost of its products
and hence competition will not be on price. It will
rather be on the uniqueness of the product. To
be able to attract the customers and retain them,
the company will have to provide nouvelle and
distinct products that forces the net users to
purchase and come back for more.

2. Price : Price has been drastically changed
over the Internet. It lets the buyer decides the
price. Also it gives the buyers information about
multiple sellers selling the same product. It leads
to best possible deal for the buyers in terms of
price. Pricing is dynamic over the Internet.

3. Place : Place revolves around setting up
of a marketing channel to reach the customer.
Internet serves as a direct marketing channel that
allows the producer to reach the customer directly.
The elimination of the intermediate channel allows
the producer to pass the reduced distribution cost
to the customer in the form of discounts.

4. Promotion : Promotion 1is extremely
necessary to entice the customer to its website, as
there are currently more than one billion web
pages. Promoting a website includes both online
and offline strategies. Online strategies include
search engine optimization, banner ads, multiple
points of entry, viral marketing, strategic partner-
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ship and affiliate marketing. Presently, the cyber-
space is already cluttered with thousands of sites
probably selling similar products. For the custo-
mers to know of the Company’s existence and to
garner information on the kind of products or
services that the company is offering, promotion
has to be carried out. There can be traded links or
banner advertisements for the same. Also the
traditional mediums like print, outdoor advertising
and television can be used to spread awareness.

5. Presentation : The presentation of the
online business needs to have an easy to use
navigation. The look and the feel of the web site
should be based on corporate logos and standards.
About 80% of the people read only 20% of the
web page. Therefore, the web page should not be
cluttered with a lot of information. Also, simple
but powerful navigational aids on all web pages
like search engines make it easy for customer to
find their way around.

6. Processes : Customer supports needs to be
integrated into the online web site. A sales service
that will be able to answer the questions of their
customers fast and in a reliable manner is neces-
sary. To further enhance after sales service,
customers must be able to find out about their
order status after the sale has been made.

7. Personalization : Using the latest software
it is possible to customize the entire web site for
every single user, without any additional costs.
The mass customization allows the company to
create web pages products and services that suit
the requirement of the user. A customized web
page does not only include the preferred layout of
the customer but also a pre selection of goods the
customer may be interested in.

Internet Marketing Vs. Traditional Mar-
keting

A comparison of traditional marketing and
Internet marketing are as follows :

1. Internet Marketing is More Measureable
: Branding is important and traditional marketing
does have benefits when it comes to branding.
However, marketers today are smarter and more
sophisticated. They see the value of measuring
results and brand awareness is more difficult to
measure then real visitors to your website and real
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conversions. Marketers want to make sure every
penny is spent wisely. Internet marketing allows
one to see exactly what the person is paying for.
With Internet marketing one can see real facts and
every detail that leads to reaching your goals and
determine the ROI.

2. Internet Marketing Makes Strategic
Decisions Based on Facts : Internet marketing
can make decisions based on detailed analytics.
One can have the smartest and most talented
traditional agency with great ideas and plenty of
experience, but they will have a difficult time
showing real data that leads to achieving your
goals. They will also build out a campaign and not
be able to adjust it on the fly based on the public‘s
response. The best way to really know how
effective a marketing approach is to see exactly
what the audience is responding positively too.
Internet marketing allows one to study every detail
about ones audience in real time. One can study
data from every phase in your conversion funnel
that includes: how people found a website; what
they do once they are on the site; and what led
to the conversations. One can make adjustments to
ones campaign at any point to increase the
effectiveness of the campaign.

3. Internet Marketing Is Better at Reaching
Your Target Audience : Traditional marketing is
known for its reach to a mass audience. There are
ways that traditional marketing can target certain
demographics depending on a television channel
or show, radio station genre or industry magazine.
However, traditional marketing will never be able
to target as precisely as Internet marketing. With
Internet marketing one can target even the smallest
audience based on a variety of things. Internet
marketing also does a great job of targeting ones
advertising spend so that one knows all of the
money is being spent in the most effective way.

4. Internet Marketing is a Constant Source
: When one hears or sees television or radio ad it is
there one minute and then it is gone. If you catch
an ad in passing and you missed some information
you cannot go back and review it. Print is a little
better for this but newspapers and magazines do
get thrown out after a week or month. Internet
marketing provides you a permanent address online
that people can visit anytime they want. Even if
someone does not know about a company they can
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do searches based on what you offer and find you
in the search engines.

5. Internet Marketing Provides Better
Word-of-Mouth : Word-of-mouth is still the most
effective marketing for producing conversions.
Social Media is an aspect of Internet marketing
that allows people to build a community and let
others spread positive feedback about your product
or service. When one develops evangelists for ones
company, with Social Media Marketing, message
will be spread quickly because more people are
speaking for you. People will normally trust word-
of-mouth much more than traditional ads that tries
to convince them about the benefits of a product or
service.

6. Internet Marketing Can Increase Con-
versions More : Internet marketing can increase
ones conversions month after month. The reason
Internet marketing is more effective at delivering
conversions is that one can study every detail of
what is working and what might not be working.
It takes the guessing game out of it. One can
continue to place more emphasis on the tactics that
are working and eliminate anything that is not
effective. Internet marketing also provides an
environment where one can safely test new ideas
so that one is always pushing to improve one‘s
campaign's performance. Traditional marketing
develops a campaign and then hopes that it will
work. This makes it difficult for traditional
agencies to test new ideas or even look into all of
the details to determine the effectiveness of a
campaign

Conclusion

Internet marketing is not easy. It is filled with
many complicated challenges that can push anyone
off track, confuse, and prevent one from succeed-
ing. Reports and e-books that attempt to talk about
a one-size-fits-all ? approach miss a very important
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point, which is: successful Internet marketing
requires one to be a dynamic, intelligent, and
flexible, so a set of static, unchanging plans is
unlikely to make one successful. It is not really
hard to market any businesses online, but then why
there are so many people who have failed to make
their first dollar or sale online ? It is because most
of them who are new in internet marketing want to
learn and implement all they can in internet
marketing. They want to try out SEO, PPC, blogs,
Social Media, AdWords and video marketing too.

Business owners should carefully plan as to
what kind of business model they would want for
their business. One needs to have one business
model to start out and get used to it before diversi-
fying and experimenting further. The chosen
business model needs to be perfected and tested
thoroughly before one moves on. Avoid informa-
tion overload, and aim for moderate success before
you go in another direction. Once you are ready,
add another list and account to diversify and
protect your income from unexpec-ted setbacks.
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A STUDY OF SOCIAL MEDIA MARKETING
IN PRESENT SCENARIO
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Abstract : Social media is an extremely useful tool using which companies can get their
information, product descriptions, promotions all ingrained in the chain of networking world.
Considering the newness of this marketing method, organizations are coming up with innovative
ways to develop their marketing plans. New platforms are being created to approach pot ential
clients.

Moreover, with around 110 million blogs, 100 million videos being watched every day on the
popular website YouTube & 200 million profiles created on social network MySpace, one can
easily estimate the wide reach of Social Media.

Social Media Marketing is a form of internet marketing which seeks to achieve branding and
marketing communication goals through the participation in various social media networks
(MySpace, Facebook, LinkedIn), social bookmarking (Digg, Stumbleupon), social media sharing
(Flickr, YouTube), review/ratings sites (ePinions, BizRate), micro-blogs (Twitter), forums, news
aggregators and virtual 3D networks (SecondLife, ActiveWorlds).
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Introduction

The concept of social media marketing basi-
cally refers to the process of promoting business or
websites through social media channels. It is a
powerful marketing medium that is defining the
way people are communicating. It is one of the
significantly low-cost promotional methods that
provide businesses large numbers of links and
huge amount of traffic. Companies manage to get
massive attention and that really works in favour
of the business. Social media marketing is a potent
method applied by progressive companies for
selling their products/services or for just publish-
ing content for ad revenue.

Social media is an extremely useful tool using
which companies can get their information, pro-
duct descriptions, promotions all ingrained in the
chain of networking world. Considering the
newness of this marketing method, organizations

are coming up with innovative ways to develop
their marketing plans. New platforms are being
created to approach pot ential clients.

Social Media Marketing is a form of internet
marketing which seeks to achieve branding and
marketing communication goals through the
participation in various social media networks
(MySpace, Facebook, LinkedIn), social book-
marking (Digg, Stumbleupon), social media
sharing (Flickr, YouTube), review/ratings sites
(ePinions, BizRate), micro-blogs (Twitter),
forums, news aggregators and virtual 3D networks
(SecondLife, ActiveWorlds).

Social Media is basically =Conversation
Online’, it‘s not a tactic or a strategy; it‘s simply a
channel that empowers just about anybody with an
internet connection and an opinion to be able to
=converse‘. The various players participating in
this =Conversation Online‘ are :

* Associate Professor & Head,, Department of Commerce, S.S. (P.G.) College, Shahjahanpur (UP)
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Your Customers
Your Employees
Your Investors
Your Critics

Your Fans

000 O0OO0

Your Competitors

Features of Social Media

O Participation : Social media encourages
contributions and feedback from everyone
who is interested. It blurs the line between
media and audience.

O Openness : Most social media services are
open to feedback and participation. They
encourage voting, comments and the sharing
of information. There are rarely any barriers to
accessing and making use of content —
password-protected content is frowned on.

O Conversation : Whereas traditional media is
about —broadcast ? (content transmitted or
distributed to an audience) social media is
better seen as a two-way conversation.

O Community : Social media allows com-
munities to form quickly and communicate
effectively. Communities share common
interests, such as a love of photography, a
political issue or a favourite TV show.

O Connectedness : Most kinds of social media
thrive on their connectedness, making use of
links to other sites, resources and people.

Object of Study
Objects of study are as follows :
1. To know about social media marketing.

2. To know features of social media

marketing.
3. To know powers of social media
Marketing.
4. To know various platforms of social media
marketing.
Scope of Study

Social media marketing is a wide term which
includes many Techniques and Platforms. While
we would describe briefly about various social
media Marketing Channels and platforms,
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Power of Social Media Marketing

Consumers have always been heavily influ-
enced by each other when they make purchasing
decisions. They ask each other for advice, they
observe and mimic each other‘s decision making,
and frankly they let peer pressure notify their
decisions whether they like to admit it or not.
What‘s changed is that digital behavior has caught
up with the offline behavior and that‘s why social
influence marketing matters to anyone who has a
future in marketing. Communication technologies
such as social networks, prediction markets, micro-
blogging solutions, location-based networked
mobile phone applications, and even virtual worlds
make it possible for consumers to influence each
other far more directly and dramatically than ever
before. This influence occurs in three ways:

1. Compliance : an individual agrees with a
point of view and acts in a specific way in order to
achieve a favourable reaction among his or her
peers.

2. Identification : a person acts a certain way
in front of a group because she believes in what
she says, and belonging to a group is important to
her.

3. Internalization : your views are truly
altered beyond the relationship with the group.

These concepts do translate into tactics for a
digital marketing program or platform. Building
compliance, identification, and internalization is in
many ways the holy grail of marketing.

Moreover, with around 110 million blogs, 100
million videos being watched every day on the
popular website YouTube & 200 million profiles
created on social network MySpace, one can easily
estimate the wide reach of Social Media.

These two effects coupled together make
Social Media a big deal that it is. Following are
some statistics reinforcing the power of Social
Media in influencing people.

Social Media Influences People

As per previous study it was found that social
media marketing influence to a major group of
person. Detail of study are as follows :

O 91% say consumer content is the #1 aid to a
buying decision (JC Williams Group).
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O 87% trust a friend‘s recommendation over a
review by a critic (Marketing Sherpa).

O Social network users are 3 times more likely to
trust peer opinions over advertising when
making purchase decisions (JupiterResearch).

O 1 word-of-mouth conversation has the impact
of 200 TV ads (BuzzAgent)

O Social media sites are the fastest-growing
category on the Web - doubling their traffic
over the last year (Comscore)

O Information Technology buyers trust social
media more than any other content source

O (PJAIT Social Media Index) People are using
social media:

O Social Media sites are the fastest-growing
category on the web, doubling their traffic
over the last year.

O More than 110 million blogs being tracked by
Technorati (Specialist blog search engine)

@)

An estimated 100 million videos a day being
watched on video sharing website, YouTube

@)

More than 123 million users on social
network, Facebook

73% of active online users have read a blog
45% have started their own blog

39% subscribe to an RSS feed

57% have joined a social network

55% have uploaded photos

O0Q00O0OO0

83% have watched video clips
Tools of Social Media Marketing

The following seven are the most popular
social media marketing tools. However, change
and innovation are rife! :

1. Social Networks : These sites allow people
to build personal web pages and then connect with
friends to share content and communication. The
biggest social networks are MySpace, Facebook
and Bebo.

2. Blogs : Perhaps the best known form of
social media, blogs is online journals, with entries
appearing with the most recent first.

3. Wikis : These websites allow people to add
content to or edit the information on them, acting
as a communal document or database. The best-
known wiki is Wikipedia, the online encyclo-
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paedia which has over 2 million English language
articles.

4. Podcasts : Audio and video files that are
available by subscription, through services like
Apple iTunes.

5. Forums : These are areas for online
discussion, often around specific topics and
interests. Forums came about before the term
—social media and are a powerful and popular
element of online communities.

6. Content communities : These are Com-
munities which organise and share particular kinds
of content. The most popular content communities
tend to form around photos (Flickr), bookmarked
links (del.icio.us) and videos (YouTube).

7. Micro-blogging : Social networking com-
bined with bite-sized blogging, where small
amounts of content (=updates‘) are distributed
online and through the mobile phone network.
Twitter is the clear leader in this field.

8. Interactive Gaming : It is a novel way of
marketing products over the Social Networks as
people interact over games, and it is important
since, gaming consumes most of the time of a
person visiting Social Networks.

Social Media Platforms for Marketing

Different social media marketing sites require
different approaches, so develop a unique strategy
tailored for each platform :

1. Facebook for Social Media Marketing
Facebook’s casual, friendly environment requires
an active social media marketing strategy. Start by
creating a Facebook Business Fan Page. You will
want to pay careful attention to layout, as the
visual component is a key aspect of the Facebook
experience. Facebook is a place people go to relax
and chat with friends, so keep your tone light and
friendly. And remember, organic reach on Face-
book can be extremely limited, so consider a cost-
effective Facebook ad strategy, which can have
a big impact on your organic Facebook presence as
well!

2. Google+ for Social Media Marketing :
Google+ entered the scene as a Facebook com-
petitor, but it now serves a more niche audience. It
won't work for everybody, but some communities
are very active on Google+.0n Google+ you can
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upload and share photos, videos, links, and view
all your +1s. Also take advantage of Google+
circles, which allow you to segment your followers
into smaller groups, enabling you to share infor-
mation with some followers while barring others.
For example, you might try creating a ‘super-fan’
circle, and share special discounts and exclusive
offers only with that group.

3. Pinterest for Social Media Marketing :
Pinterest is one of the fastest growing social media
marketing trends. Pinterest’s image-centered plat-
form is ideal for retail, but anyone can benefit
from using Pinterest for social media purposes
or sales-driving ads. Pinterest allows businesses to
showcase their product offerings while also
developing brand personality with eye-catching,
unique pinboards. When developing your Pinterest
strategy, remember that the social network's
primary audience is female. If that's your demo-
graphic, you need a presence on Pinterest!

4. Twitter for Social Media Marketing :
Twitter is the social media marketing tool that lets
you broadcast your updates across the web. Follow
tweeters in your industry or related fields, and you
should gain a steady stream of followers in return.
Mix up your official tweets about specials, dis-
counts, and news with fun, brand-building tweets.
Be sure to retweet when a customer has something
nice to say about you, and don’t forget to answer
people’s questions when possible. Using Twitter
as a social media marketing tool revolves around
dialog and communication, so be sure to interact
as much as possible to nurture and build your
following.

5. LinkedIn for Social Media Marketing :
LinkedIn is one of the more professional social
media marketing sites. LinkedIn Groups is a great
venue for entering into a professional dialog with
people in similar industries and provides a place to
share content with like-minded individuals. It's
also great for posting jobs and general emplo-
yee networking. Encourage customers or clients to
give your business a recommendation on your
LinkedIn profile. Recommendations makes your
business appear more credible and reliable for new
customers. Also browse the Questions section of
LinkedIn; providing answers helps you get
established as a thought leader and earns trust

6. YouTube for Social Media Marketing :
YouTube is the number one place for creating and
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sharing video content, and it can also be an
incredibly powerful social media marketing tool.
Many businesses try to create video content with
the aim of having their video “go viral,” but in
reality those chances are pretty slim. Instead, focus
on creating useful, instructive “how-to” videos.
These how-to videos also have the added benefit
of ranking on the video search results of Google,
so don't under-estimate the power of video
content !

7. Location-Based Social Media Tools :
Social media platforms like Yelp and FourSquare
are great for brick and mortar businesses looking
to implement marketing on social media. Register
on these sites to claim your location spot, and then
consider extra incentives such as check-in rewards
or special discounts. Remember, these visitors will
have their phones in hand, so they will be able to
write and post reviews. A lot of good reviews can
significantly help sway prospective visitors to
come in and build your business!

8. Reddit for Social Media Marketing :
Reddit, or similar social media platforms such as
Stumble Upon or Digg, are ideal for sharing
compelling content. With over 2 billion page
views a month, Reddit has incredible social media
marketing potential, but marketers should be
warned that only truly unique, interesting content
will be welcomed. Posting on Reddit is playing
with fire—submit spammy or overtly sales-
focused content and your business could get
berated by this extremely tech-savvy community .If
you have content you believe the Reddit com-
munity (majority is young, geeky, liberal, and
internet-obsessed) would enjoy, you could reap
tremendous benefits and earn valuable traffic.

Conclusion

Social media marketing is a powerful way for
businesses of all sizes to reach prospects and
customers. A large number of business orga-
nizations are allocating budget for online business
development using social media marketing. It is a
booming sector which is going to redefine the way
marketing strategies are being formed and
promoted. Your customers are already interacting
with brands through social media, and if you're not
speaking directly to your audience through social
platforms like Facebook, Twitter, Instagram, and
Pinterest, you're missing out! Great marketing on
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social media can bring remarkable success to your
business, creating devoted brand advocates and
even driving leads and sales.
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IMPACT OF CHANGING LIFE STYLE ON
CONSUMER BEHAVIOUR

Dr. Gaurav Saxena”

Abstract : Knowledge of lifestyle provides the marketers with a new way of learning about
their markets and the ways in which they can be supplied with products that are most acceptable
to them. Life styling market gives information on the reward people seeks in their activities and
interests and a nation of the number and types of roles in which the consumers see themselves. In
this process the product developer does not see his market as an outsider, but in fact, becomes

more of a member of it.

Lifestyles are the patterns, in which, people live and spend money and time. The lifestyles are
learned by individuals and are the derivatives of social values and personality. Similarly, values
are generalised beliefs and expectations about behavior.

Keywords : Life Style, Consumer behavior, factors affecting life styles.

Introduction

In the context of the changing environment in
India and as a result of liberalization of the India
economy, entry of multinational corporations, and
the globalization of markets. The Indian marketer
is being pressurized into becoming more and more
competitive every day. Prior to this he was operat-
ing in a sheltered market. The focus of his effort
was on production he used only very elementary
marketing skills.

This scenario has now changed. The shackles
have been removed. As a result his industrial
activity is increasing, per capita income is rising
and the consumers are becoming more and more
knowledgeable and demanding.

Further, the entry of well known multinational
brand into the country is forcing Indian enterprises
to emphasis on quality. The advantages that occur
to a brand from price and product features are
getting quickly neutralized. Changes are taking
place in socio-economic factors, technology as
well as the basic values of the people. The values
are learned as a result of interaction with certain
institutions of which family, religion, income

business, school and peer groups play an important
part. The family no longer exercises the same
influence as it used to do in instilling values in
their children, the influence of institutionalized
religion has declined, school begins at an early age
and even the teaching styles are also changing.
Knowledge of lifestyle provides the marketers
with a new way of learning about their markets
and the ways in which they can be supplied with
products that are most acceptable to them.

Life styling market gives information on the
reward people seeks in their activities and interests
and a nation of the number and types of roles in
which the consumers see themselves. In this
process the product developer does not see his
market as an outsider, but in fact, becomes more of
a member of it.

Object of Study

O To know about life styles and consumer
behavior.

O To know factors affecting life styles.

O To know relationship of personality and life
styles.

* Assistant Professor, Department of Commerce, S.S.(PG)College, Shahjahanpur
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Factors Affecting Life Styles

A brief description of each of these factors is
given into the following paragraphs.

External Factors

O Culture is that complex whole which includes
knowledge belief art, law, morals customs and
any other capabilities and habits required by
man as a member of society”. It provides
information regarding how things are what are
the basic values and thus what is right and
wrong or good or bad in any given situation.

O Demographics are used to describe a popula-
tion in terms of size structure and Distribution.
It consist of relatively apparent and deceptive
characteristics of a group of persons life age,
income, education and occupation.

O Reference group is a group that an individual
uses as a guide for behavior is a specific
situation. The presumed values of the group
are the basis of the current behavior of can
individual.

O The informational influences occurs when an
individual uses the behavior and opinions of
reference group members as a potentially
useful piece of information, as for example in
the case of use of a particular land.

O The degree of reference group influence is,
however, determined by the visibility of the
usage situation, individuals commitment to the
group, importance of the actinty or the prudent
to the group and the individual’s confidence in
the purchase situation.

O Social class system is a hierarchical fission of
a society into relatively fission of a society
into relatively distinct and homogenous groups
with respect to attilndes, values and lifestyles

O Family is defined as a group of two or mere
persons related by blood, marriage a adoption
who reside together. The family many be
either a nuclear family or an extended family.
A nuclear family is the immediate group of
father, mother, child or children. It also
includes a single parent family. Most house-
holds pass through orderly progression of
stages, each with its own characteristics, finan-
cial situations and purchase patterns which is
known as a family life cycle.
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Internal Factors

O Individual development takes place through
learning and childhood social station.

O Learning is defined as those changes in res-
ponses and response tendencies that result
from the effects of experience. In terms of
lifestyle and purchase decisions. We learn
about needs, tastes and preference and price
quality relationships.

O Childhood socialization refers to a person
acquiring the skills of becoming a consumer
gradually over time. This process begins at
quite an early stage in life. The actual process
of purchase and consumption in flenses
significantly one’s level of living as well as
that of members of one’s family.

O Individual characteristics are those that emerge,
direct and shape a Patiala pattern of purchase
and consumption behavior. Motives may be
either physiological or Psychological.

Personality and Life Styles

Personality is a consistent pattern of responses
to environmental stimali, which permits cate-
goristion of people in a number of ways. A
consumer reaction to a need routine situation or
new stimulus is determined by his normal made of
copying with the environment. Lifestyles are the
patterns, in which, people live and spend money
and time. The lifestyles are learned by individuals
and are the derivatives of social values and per-
sonality. Similarly, values are generalised beliefs
and expectations about behavior.

Left concept is the way an individual perceives
himself. It has five components an organised set of
motivations : a services of social roles to which the
person is committed along with a knowledge of
how to lay them; a more general set of commit-
ments to social norms and a set of cognitive
abilities including the ability to create and under-
stand symbols and a set of ideas about one’s
qualities, capabilities, commitments, and motives a
self image that is developed by the individual in
the course of his socialisation. Attitudes represent
the basic orientation for a against some object such
as a product. They are formed out of the inter-
relationship between personal experience and
lifestyles and other factors. The attitudes are com-
posed of cognitive (beliefs) affective (feelings) and



18 Dr. Gaurav Sexana

behavioral (response tendencies) components
which tend to be consistent with each other.

Analysis and interpretation

The general buying behavior has been studied
in relation to the following aspects.

1. Interest in Shopping : In order to identify
the interest of people belonging to different life-
styles in shopping the respondents were asked to
specify their agreement or disagreement with the
statement, I love shopping. While as many as 28%
respondent strongly disagreed, 30% respondent
were indifferent, 42% respondent strongly agreed
with the statement that they loved shopping.

2. Interest in Trying New Brands : The
respondents were asked to give their agreement or
disagreement on the statement: ‘I often buy a new
brand just to see what it is like’. It was felt that
those who agreed with the statement were also
those who indulged in trying new brands. The
frequency shared that 17% respondent strongly
disagreed, 27 % disagreed some what, 18% were
indifferent, 38% agreed with the statements.

3. Seeking friends, advice on choice of
brands : In order to ascertain whether respondents
sought the opinion of their friends on brands
bought by them, they were asked to specify
whether they agreed on disaged with the statement.
I often seek advice from my friends concerning
which brand to buy. Out of the 100 respondent,
25% disagreed strongly, 10% disagreed some what
12% were indifferent, 20% agreed some what and
33% agreed strongly with the above statement. In
an effort to find out whether this behavior was
peculiar to any particular life styles, the product
moment correlations were computed for this
statement and the seven life style factors.

4. Preference for reliable stores : In order to
certain whether the middle class respondents in
Shahjahanpur purchase from reliable stores they
were asked to give their opinion on the statement. I
buy from stores I can count on to back up the
produced guarantee. The survey revealed that 20%
respondents strongly disagreed, 12% disagreed
some what, 20% were in different, 19% agreed
some what and 29% agreed strongly with this
statement. In other world 48% respondents agreed
that they preferred to shop from stores the
relationship is significant and positive in the case
of the privileged lifestyle only.
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5. Store loyalty :In order to as certain
whether the respondents of middle class in
Shahjahanpur preferred to purchase from the same
stores regularly, they were asked to state their
agreement or disagreement with the statement.
Once I have made a choice on which store to buy,
I keep on buying ordinarily from that store. It was
found that 20% respondent disagreed strongly,
10% disagreed somewhat, 15% were indifferent
25% agreed same what and 30% strongly agreed
with it.

Conclusions

The study emphasized that the role of income
was likely to vary in significance in accordance
with the type of product or service under study and
also according to differences in lifestyles. The
author used frequency of usage criteria for non-
durable, and quality or feature level indices for
durable products. The results showed that social
class was superior to income for segmenting the
food and non-soft drink market or non-alcoholic
beverage markets, shopping behaviour and evening
TV viewing. Income was found to be superior to
social class for major appliances., soft drinks,
mixers and alcoholic beverages. The combination
of income and social class was found to be
superior for make-up and clothing automobile and
TV ownership. Differences in the lifestyles and
occupational status categories of the middle-class
people are significant in the case of the ‘stay-at-
home traditionalists’, the ‘progressive providents’,
the ‘conservatives’, the ‘privileged’ and the
‘independents’. The differences are not significant
in the case of the ‘security-seekers’ and the
‘social-climbers’.Thus, a study of the lifestyle will
provide need based market segmentation leading
to the development of product and services that
appear natural and necessary there.
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DISINVESTMENT OF PUBLIC SECTOR IN INDIA

Dr. Krishna Kumar Verma*

Abstract : Disinvestment, the colossal weapon and instrument in the hands of Government of

India has enabled the public sector to improve its efficiency and to become more responsible as

well as accountable to the public, for that matter the nation a lot. But unfortunately, the proceeds

of the Disinvestment were not flown properly towards the further development of the country

through productive activities. So a modest attempt has been made in the present paper to test the

same through the conceptual frame-work as well as the trends, targets, achievements, utilization

and impact of Disinvestment on Indian Economy.

By disinvestment we mean the sale of shares of public sector undertakings by the govern-

ment. The shares of government companies held by the government are earning assets at the

disposal of the government. If these shares are sold to get cash, then earning assets are converted

into cash. So it is referred to as disinvestment. Disinvestment is not synonyms of Privatisation.

Keywords : Disinvestment, Need of Disinvestment, Disinvestment Policy, Modes of Disinvest-

ment.

Introduction

There was a radical change in government's
policy towards the public sector in 1991 when the
new industrial policy was adopted. In the new
industrial policy of 1991 the role of public sector
has been reduced. In the industrial policy of 1956,
seventeen industries were reserved exclusively
for the public sector. Moreover, there were twelve
other industries which were to be progressively
state owned. But in the industrial policy of 1991
only eight industries have been reserved for the
public sector. These eight industries include
defense production, atomic energy, coal and
lignite, mineral oils, iron ore, manganese, gold and
diamond, atomic minerals and railways. It has also
been stated that if need arises private sector units
may also be permitted to enter these industries.
Thus in the new industrial policy there is no such
thing as the exclusive preserve of the public sector.
In the new policy it has been stated that the
government will run the public sector on sound
commercial principles. Chronically sick public
sector units will be referred to Board for Industrial
and Financial Re-construction (BIFR) for examin-

ing their viability. The unviable public sector units
will be closed down. A social security net will be
created for the rehabilitation of the workers
working in the affected units. Another important
feature of the new policy on public sector is
disinvestment of some selected public sector units.
It has been decided that 20% of the shares of
selected profit making public sector units will be
sold to financial institutions, mutual funds etc.
These institutions will hold the shares for a specif-
ied period of time after which they will be per-
mitted to sell the shares in the share market. In the
new policy it is also stated that the government
will provide more autonomy to public sector units.
The government will not interfere in the day to day
functioning of the public sector units. Instead these
units will be controlled by the government through
memorandum of understanding (MOU) reached
between these units and the government.

Concept of Disinvestment

The term Disinvestment is the opposite of the
term ‘Investment’. Investment is acquisition of
earning asset with the help of money. For example,
if bonds are purchased or shares of companies are

* Assistant Professor, Department of Commerce, S.S.(PG) College, Shahjahanpur
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purchased by spending money it is known as
investment. In the case of investment money is
converted into earning asset to earn income. On
the other hand in the case of disinvestment an
earning asset is converted into liquid cash. Here
we shall use the term disinvestment in a special
sense. By disinvestment we mean the sale of
shares of public sector undertakings by the govern-
ment. The shares of government companies held
by the government are earning assets at the dis-
posal of the government. If these shares are sold to
get cash, then earning assets are converted into
cash. So it is referred to as disinvestment. Dis-
investment is not synonyms of Privatisation.

Object of Study

O To know concept of Disinvestment in India .
O To know Need of Disinvestment in India.

O To know modes of Disinvestment in India .
O To know Disinvestment policy of India.

Need of Disinvestment in India

There are two major reasons offered by the
government for disinvestment in India :

(1) Government s resources are limited. These
resources should be devoted to areas of social
priority such as basic health, family welfare,
primary education and social and economic
infrastructure. More resources can be devoted to
these priority areas by releasing resources locked
up in nonstrategic public sector enterprises. The
demands on the governments both at the centre
and in the states are increasing. There is need to
expand the activities of the state in priority areas.
It is, therefore, legitimate that a part of the
additional resources needed for supporting these
activities come out of the sale of shares built up
earlier by the government out of its resources.

(2) The second reason for disinvestment is that
it will improve the efficiency of working of the
enterprise. If the extent of disinvestment is such
that the enterprise is privatized and management of
the enterprise is taken over by the private sector it
will be free from the control of the government
and will be able to function more efficiently. It is
here taken for granted that efficiency is higher for
a private sector than for a public sector unit.
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Disinvestment Policy of India

Disinvestment has been start from 1991-92
after adopting policy of LPG. In 2000-01, Govern-
ment made the clear statement about disinvestment
policy that it is ready to reduce its stake in Non-
Strategic PSEs even below 26% if necessary and
that there would be an increasing emphasis on
strategic sales. The main elements of policy are-
Re-structuring and reviving potentially viable
PSUs.

O Closing down or hand over companies which
can not be revived.

O Taking Government equity in all non-strategic
PSUs to 26% or lower, if necessary.

O  Fully Protecting the interests of workers.

O To emphasize large on strategic sales of
identified PSEs.

O To use the entire proceeds of disinvestment in
NIF to be channelized for meeting expenditure
in social sector, re-structuring of PSEs etc. In
July 2009, Government made further an-
nouncements regarding the policy.

O Profitable CPSUs, already listed not meeting
the mandatory public shareholding of 10% are
to be made compliant.

O CPSUs having a positive net worth with no
accumulated losses. Earning net profit from
last three successful years are to be listed
through public offering or issue of fresh equity
or a combination of both.

Modes of Disinvestment in India

Various modes of Disinvestment in public
sector units are as follows :

1. Capital Market :

(a) Offer for Sale to Public at Fixed Price :
Under this method, an issue of equity shares is
made which are held by GOI to public at a pre
determined price. Interested party gets the offer of
sale. This method is suitable for profit making
companies. This is a quite quick and transparent
method. Example is offer of 1 million share of
VSNL @ Rs.750 per share.

(b) Offer for sale to Public through Book
Buildings : Under this method, equity shares of
companies under disinvestment are issued to
public at large but price is discovered through
bidding by interested investors. Bidder making
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highest bid gets the companies. Precedents of this
method are Hughes software Ltd., HCC Tech-
nologies Ltd. and Bharati Televentures in private
sector. Other methodologies under capital market
are secondary market operation, international
offering, private placement of equity and auction
etc.

2. Warehousing : The target investor set is
institutions under this method. This method is
regulated by RBI restrictions on Bank Invest-
ments. Under this method, GOI sells shares at a
discount to market price. As such no warehouser is
interested to invested. There are no examples of
this method being implemented in PSUs till now.

3. Reduction in Equity :

(ai) This method is regulated by Companies
Act, SEBI Buyback regulations. Under this
method, company buy its shares back from other
shareholders and cancel them. There are two ways
further in this method :

O Buy-back can be made through tender

route with a fixed price.

O It can be made through book building
where price is determined through bidding
by interested investors.

(i) Secondary method of reducing equity is
conversion of equity into other instruments like
deep discount bonds, partial/fully convertible
bonds, bonds with warrants attached, and pre-
ference shares with or without warrants. This

method is regulated by companies Act. Example:-
NALCO.

4. Trade Sale : Trade sale is sale of a business
or a division of non core activity. Price is
determined by auction where the seller concerns
for two things as obtaining the maximum amount
of sale proceeds and ensuring that the expenses to
consumer remains at affordable price. In UK, sale
is generally used with smaller industries and
enterprises.

5. Asset Sale or Winding Up : This method is
applied in companies that are either sick or facing
closure. Open auction or tender method is nor-
mally adopted in tender method. But the sick
companies under SICA are wound up and hander
over of official liquidator for realization of dues.

6. Management / Employee Buyout
London’s bus service was recognized in to
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companies which are purchased by their managers
and employees. This method is suitable for small
enterprises with a small and highly motivated
manpower.

7. Strategic Sale : In a strategic sale, mana-
gement control is transferred to strategic partner
and company no longer remains a Government
company. In case of PSUs, the transfer of shares
involves bringing down Government share holding
below 51%. In strategic sale, a sale agreement is
signed and Government ensures that the agreement
signed with strategic partner properly safeguards
the interests of Company, of Government and of
Employees. Strategic sale is suitable for non-
strategic companies or where Government want to
transfer management control to buyer. The
successful examples of strategic sale are MFIL,
BALCO, CMC, HTL. VSNL, IBP, HZL, PPL,
IPCL, etc. One of the significant advantages of
strategic sale is the chances of getting maximum
price because of transfer of management control.
But the process is quite time consuming and has
issues relating to management, land & labour to be
reserved. In non-strategic companies Government
has given more emphasis on strategic sale.

8. Sale Through Demerger : This method is
governed by Companies Act 1956. In this method,
there is transfer of an undertaking from one
existing company to other existing company which
are called Transfer company and Transferee
company respectively. This method has experien-
ced the successful sale of a few hotels of ITDC
and HCI (a subsidiary of Indian Airlines.)

Conclusion

After independence PSUs are the main pillars
of the Indian economy, which includes central,
state and local bodies. It is due to many reasons
cited above the performance of PSUs was poor
over the years caused for monitory losses, over
capitalization, wrong policies, faulty control and
inefficient management. The privatization policy
that the government adopted was closely related to
efficient channelization and utilization of resour-
ces, but the progress often was not that satis-
factory. Finally the privatization root was led to
the concept of Disinvestment that had reflection
over the needs of economy for the both productive
and non productive entities, but disinvestment over
limit can be harmful for economy. It may reduce
control of government on public sector units,
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SOCI0-CULTURAL IMPACT OF GLOBALIZATION
AND ENVIRONMENT NEXUS

Dr. Narendra Gupta®

Abstract : As the most popular and fashionable word, Globalization is understood as broadening,
deepening and speeding up of worldwide interconnectedness in all spheres of life. It covers a wide
range of economic, political, social, technological, environmental and cultural trends resulting in
exchange of products, ideas, information and culture across international borders. Speaking
generally, since couple of decades, globalization has brought all around growth and development of
the society by expansion of industries and cities as the hub of creativity and modern technology. But,
on the other hand, it has also been found to be one of the reasons of environmental degradation
leading the issues of poverty, food insecurity and health predicaments. The persisting situation has
adversely affected the development of society as human beings are getting trapped into issues of
health hazards. Despite putting their best efforts, the programmes enacted by government related to
environment and health issues are not able to effectively eradicate the chronic situation. On a micro
level, the paper is based on secondary sources which comprehend the inter-linkages between
globalization and environment and witness the environmental threats directly affecting health of
human population. The paper puts forward government implications to cope with the emerging
challenges in globalized world and suggests certain policies to reduce the threats caused by

globalization.

Keywords : Globalization, Climate Change, Environmental Population, Environmental Health,

international Integration, Development

Introduction

Globalization is an umbrella term for a com-
plex series of economic, social, cultural, techno-
logical, environmental and political changes, as a
result of which people’s way of life has been
widely influenced and has become very different
from what it was previously. Apart from playing
an important role in bringing people of different
cultures together, it has created some areas of
concernt out of which environmental threat lead-
ing to health related problems is the most pro-
minent issue. Mostly environmental problems are
the severe result of human activities. Man has been
continuously intervening in nature for a long time
but the rapid growth of industrialization and
emergence of cities during the twentieth century
has accelerated this process of intervention to
worrying levels. There is no doubt that indus-
trialization has increased production leaps and

bound and has been helpful to bring prosperity for
society. But since last few decades, development
has negatively affected the environment, human
beings and livestock. The effects of development
on air, water, land and climate have been quite
damaging. Pollution of air, airborne lead, acid rain,
emission of carbon dioxide, ozone depletion, soil
erosion, deforestation, slitting of rivers and
reservoirs, problems regarding disposal of solid
waste and toxic wastages are affecting health of
people adversely (Varmani, 2015: 168). Hundreds
of millions of dollars have been devoted to
improve the quality of the environment and that
much more will be spent in the future. Despite
these intense efforts expended in ‘saving the
environment’, it is questionable whether current
scientific and technological approaches can be
sufficiently effective in solving numerous environ-
mental crises.

* Assistant Professor, Department of Sociology, Bundelkhand College, Jhansi
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Environment is basically connected to econo-
mic development providing natural resources for
growth of ecosystem services that reinforce both
life and livelihoods. Though the importance of
relationship between globalization and environ-
ment is obvious, the understanding of how these
twin dynamics interact rests weak. It is important
to focus that not only does globalization effect the
environment but environment also affects the pace,
direction and quality of globalization as well in
reverse. At the very minimum, this happens
because environmental resources bring the fuel for
economic globalization along with because of
social and policy responses to global environ-
mental challenges which coerce and influence the
context in which globalization occurs. It also
happens through the allocation of social norms,
aspirations and ideas that criss-cross the globe to
frame extant and growing social movements
including global environmentalism. In short, the
environment and globalization are not only
intrinsically linked but they are also very deeply
welded together. It will not completely clear unless
it is addressed the countless challenges of globali-
zation and environment which happens due to
interconnection between these two dynamics.

Furthermore, as the world gets increasingly
interconnected through globalization, a miscel-
laneous type of changes is taking place. Some of
which moves the people’s attention mainly
because due more concerned about the social and
cultural impacts of the phenomenon. These changes
due to globalization in individual’s lives appear
through new technology, consumer products, new
thoughts, food habits, lifestyles and various visions
of others. In this sense, globalization is a social
and cultural process in which individuals of
different cultural backgrounds cooperate with each
other in all domains of life more intensively than
before. This integration is rapidly exposing people
to different ways of thinking, cultural values and
new forms of family life and thus their variances
become familiar and acceptable to each other. Said
differently, globalization is a phenomenon created
through human activity that in turn continuously
changes human activity and behaviour. It has
brought the evolution of new identities for people
around the world while ignoring where they live
and what their nationality is. In this new phase of
traditions, new ideas, new methods of work, good
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life and governance are now shared worldwide
even in the most isolated places of the globe.
These changes have largely impacted the family
known as social unit leading changes in their
division of labour, social role play, collective
decision making, their movements and develop-
ment etc. Such changes describe the identities of
family members and their interaction with the
larger society. Additionally, in other words, it can
be believed that globalization has not only affected
societal but also intra-familial issues. Pointless to
say, the impact of globalization is differential for
families depending on many factors but definitely
depending on where the family lives and the social
class it goes to. As a result, people from different
cultures are able to fit morally with a new cultural
environment.

The findings underline that despite putting
their best leg forward, water aid endeavours
rigorously put in by government to combat
drought in the region has not been able to produce
desired result.

Globalization and Environment : Theoreti-
cal Insights

In his book ‘Environmental Challenges’,
Varshney (1993) commends that with rising
populace and growing consumerism, the demand
for environmental resources surpasses the carrying
capacity of the environment. He says that the
prolonged ignorance to nature, increasing adverse
effects of industrialization and extreme use of
natural resources had resulted in severe backlash
leading to socio-economic disparities which has
now become a chronic problem. Emma Mawdsley
(2004) in her article ‘India’s Middle Classes and
the Environment’ estimates the focus of most
analyses of environmental struggles and discourses
in colonial and postcolonial period and found that
it is mostly on rural and forest areas which has
become an urban environmental issues in later.

This article reviews a range of literatures on
environmental, social, cultural and political in
order to draw out themes and arguments concern-
ing the relationships between middle classes and
materiality’s of the environment. In her article,
mainly three issues have been explored in detail
including civic indifference, environmental
activism and ecological thinking. The article
emphasises the importance of recognising
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diversity and dynamism in relation to the envi-
ronment. Om Prakash Mathur (2005) in his study
focuses on effects and implications of globalisa-
tion and liberalisation on India’s urban system.
The urban population distribution in India reflects
the absence of primacy. In fact, the million plus
cities grew more slowly in the 1990’s in an era of
lower population growth. Globalisation hasn’t
accelerated urban growth, only a few economic
sectors have been impacted and most obvious
changes have been in the built environment new
buildings) and spatial structure. In his paper
entitled “The environmental impact of cities”
Peter Newman (2006) analysis three approaches of
understanding the environmental impact namely
population impact, ecological footprint and sus-
tainability assessment. The population impact
approach provides some perspective on local level
impact along with the impact of ecological foot-
print approach on global level including the sus-
tainability assessment model which allows people
to make out the positive benefits of growth
improving people’s liveability and opportunity.

Vijai Kumar Agarwal (2010) in his article
‘Ethics and Environment’ examines the issue of
environment from the ethical point of view.
Environmental problems are one of the biggest
challenges which faced by humanity. He further
examines sustainability of physical prosperity
without moral values and brings out how spiritual
values are the prime requirements for sustaining
moral values. According to the study on Deve-
lopment and challenges of globalization, Ram
Mohan Verma emphasizes on the impact of
globalization on developing countries of the world.
He discusses about migration due to environmental
calamities. He also talks about the positive benefits
of migration resulting into skill development and
having work experience of other industrialized
country. On the cultural effects of globalization,
Steve Derne asserts that affluent Indians adopt a
new sort of consumerism, demonstrate wealth and
allow women’s greater freedom of movement in
public. It studies about new focus on individuals
generated by a new economic possibilities or new
cultural imagination which has reduced the social
pressure for decision making. Furthermore, the
relationship between the environment and globa-
lization is often unnoticed but both are intercon-
nected with each other as well. On this subject
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matter, Najam, A. (2007) explains how globaliza-
tion and environment affect each other. He finds
the effects of globalization on environment in the
following forms such as changes in structure of
economic activities, increasing consumption,
income upsurges and making more resources for
environmental protection. Globalization eases the
use of existing technologies and the helped in the
advent of new technologies frequently replacing
the existing technologies with more alternatives.
Globalization helps blowout a homogenization of
consumption determined aspirations. In contrast,
environmental stress can also activate alternative
technological paths e.g.,, dematerialization, alter-
native energy etc., which may not have otherwise
appeared.

The above mentioned literature review on
Globalization and environment especially with
reference to social and cultural impact highlights
the major problems occurred due to global-
environment nexus which is a key issue for policy
makers. Thus, the paper on this background is
divided into following sub-sections which are
discussed as under.

Social and Cultural Impacts of Globaliza-
tion

Globalization is the slogan in the developing
country like India. Generally speaking, the term
globalization means incorporation of culture and
economy of societies through cross country flows
of information, ideas, goods, technologies, ser-
vices, capital, finance and people etc. Cross border
combination can have several dimensions like
cultural, social, political and economic. In fact,
cultural and social integration can be as much
important as economic integration. The focus of
paper is to study the impact of globalization on
social and cultural aspects of a nation like India.
Globalization has made countries to comprehend
that nations can no longer be wrapped-up in their
own cultural or economic fabric but perpetually be
part of the larger picture which takes into consi-
deration the abilities, comforts and the depen-
dencies in various spheres worldwide.

In context to social impacts of globalization, it
is found that there is a free flow of Information,
ideas, goods and many others through greater
coverage on people’s attitudes, reduced prejudices
and predispositions about people, situations and
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communities worldwide. The arrivals of informa-
tion, communication technologies, Nations have
made greater awareness about the cultures of the
world among people following different culture.
One can see in India that inhibitions have been
thinned because of the initiation of media and the
medium of entertainment. There has been an
incredible increase in consumerism, for goods and
services whether necessary or perceived & a
discrete change in life styles with rapid adaptation
to worldwide trends. After all, just because the real
India resides in rural areas hence let’s understand
the cultural impacts of Globalization with refe-
rence to rural people and tribal.

In the villages, farmers are not much con-
scious and aware about the global economic system
but most of village farmers have shifted heir
farming into cash crops from traditional farming
systems. Farmers are using hybrid seeds, fertilizers
and highly advanced equipments for crop pro-
duction at high level. But on other hand, natural
apostrophe has forced the villagers to move from
one place to another place for their livelihood and
made them away from basic need such as clothing,
housing, transportation, health etc. There is a
crucial need for improving the social and eco-
nomic conditions of the tribal community and to
solve their problems. India has failed to make a
national policy for tribal development in order to
provide them with basic services like clothing,
clean drinking water, nutritional food, employ-
ment, education and access to health facilities. Due
to pervasive corruption and laxity, there is not
more successful implementation of government
programmes for the oval all development and
growth of tribal communities. Due to the deve-
lopment projects like constructions of large dams,
tribal have became ousters from their own land
and lost their habitats and livelihood. Thus, they
are compelled to live under extreme starvation and
unavailability of safe drinking water resulted into
many health issues and finally death at some acute
cases.

Globalization has negatively and positively
affected to social, economical, cultural and
environment aspects of living beings in any
country. If globalization gives some advantages to
few nations on one hand then on other hand, it also
becomes a threat to many countries on various
grounds of reasons. With focus on positive effects,
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it is noticed that global interaction is the basis of
economic progress in the world. Trade, along with
migration for employment, communication with
other countries and dissemination of technical
knowledge has much helped to break the domi-
nance of rampant poverty. Despite all the progress,
life is still severely brutish for a large part of the
population in all around the world. Purposively,
paper discusses on the impacts of globalization on
people at social, cultural and environmental levels.
Globalization has changed the life of individuals,
families and communities. It is associated with the
rapid and significant human changes. It has
accelerated the movements of people from rural to
urban areas along with the positive changes in
people’s lifestyles and living standard. Concepts of
national identity and of family protection, job
security and orthodoxy traditions are changing
significantly and rapidly. Apart from this, increase
in flow of investments from developed countries
to developing countries is a better chance for
economic reconstruction and development. Greater
and faster flow of information through television
and internet between the different countries and
greater cultural interaction has helped to cope-up
with cultural barriers.

There is concern that competitiveness intro-
duced by globalization is leading to more indivi-
dualistic societies. One negative aspect of
globalization is also seen on society that family
disruption and social and domestic violence are
continuous increasing. Consequently, people are
losing their tolerance due to rapid changes and
belonging to different religions and cultures. In
this regard, some of the countries, a failure or
hesitation can be observed to develop social
policies for human betterment. All of these changes
have increased the likelihood resultant to situation
of exploitation for vulnerable people along with
threats to human rights of less able people of the
society. The outsourcing of jobs to developing
countries has caused job losses in developed
countries accordingly now they are accepting
protectionism measures, for example stopping
multinational corporations like BPOs. There is
also a greater threat of spread of communicable
diseases like Ebola and Zika Virus. Even after
globalization, condition of agriculture has not
improved and upgraded. The share of agriculture
in the GDP is only 18%. The number of landless
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families has increased and farmers are still
committing suicide. Due to the crash of the global
stock market, millions of people often lose
prosperity and livelihoods as well education and
health services cut across the region. The effects,
including social unrest and poverty are still
evident. Domestic violence and suicide are
incessantly increasing in almost every part of the
world.

Effects of Globalization : Some Measures
and Actions

There are few strategies which should be
implemented to brazen out the negative aspects of
globalization. Thoughtful approach is needed to
undertake the issues caused by globalization due to
its ambiguity and complexity. It is also necessary
to achieve a theoretical harmony, practical synch-
ronization and active participation in international
arena to attain a common understanding of
different countries on various negative effects
reducing the threats of globalization. Production of
new ideas on the basis of development may be
helpful in refraining from domination of Western
ideas and theories in social, economical, cultural
and other fields. For tackling the concern of globa-
lization, restudy of the realities of contemporary
world is essential particularly for the attractive
claims of the developed nations in the field of
democracy, human rights, right to self-determina-
tion for every nation, movements against women’s
violence, corruption, terrorism etc.

More attention should be paid to the tech-
nological development and information upheaval
or flare-up and utilization of culture as a tool for
international status in interaction with the govern-
ments and non-governmental organizations. Some
concentrations should be paid to regional alliances
because it plays a dynamic and constructive role
for regional merging through assigning an inter-
mediary role to regional organizations at inter-
national and national levels. In fact, one country
should have the special intellect to upturn the pace
of action in utilizing the time factor in making
policies and taking actions. There is a strong
demand of active and real participation in
international organizations in order to make great
influences on the public opinions amalgamating
the international platforms of developing coun-
tries. Regional as well as mutual conflicts and
tensions should be reduced along with having full
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attentions towards the international encounters,
challenges and problems of the nation. As it is well
known if globalization has provided opportunities
for job in different private companies then it has
also taken away many jobs due to lack of skills in
required fields. Thus, people should to be cultural
fit i.e. they should be familiar to new technologies
to get jobs and remain in this for the survival of
family livelihood.

Conclusion

From the above discussion, it can be con-
cluded that Globalization effects to economic
growth, social traits, traditions, employment,
culture, environment and income distribution often
without distinguishing between countries. It nega-
tively leads on one hand to poverty, violation of
human and labour rights, adverse consequences
of environment and so on. On other hand, the
globalization of social, economic and cultural
structures occurs in all developing countries of the
world. It has created millions of poor farmers,
rural laborers, urban unemployed and slum-dwel-
lers, millions of refugees, street children and
displaced persons due to development. The
inequality between poor and rich is continuously
increasing at national and international levels.
Earlier the pace of such discriminations was so
slow that it can hardly be observed. As Amartya
Sen states that “Even if the poor were to get just a
little richer, this would not necessarily imply that
the poor were getting a fair share of the potentially
vast benefits of global economic interrelations.”
Today with the emergence of new information
technology, newer means of communication have
put the whole world in a very limited place. Not
only the pace of the globalization process, but the
diffusion and integration of the changes persuaded
in day to day life has made the impact of
globalization many times higher. With this pro-
cess, the world has become one vast market place.
It has both positive and negative impacts on a
country as a whole. The positive part of this
becomes a boost for developing country while
negative aspect of globalization may hinder its
traditions, culture and customs as well as some
time it may be an abuse for some aspects. Non-
etheless, seeing the positive effects of globaliza-
tion, it can be said that soon India will overcome
these hurdles too and march sturdily on its path of
development.



MUMUKSHU JOURNAL OF HUMANITIES

PEER REVIEWED/REFEREED JOURNAL VOL. 11, NO. 1, JUNE, 2019, ISSN 0976-5085

References

a

a

Agarwal, V.K. (2010), Ethics and Environ-
ment, RITES Journal, pp. 6.1-6.22.

Karatas, A. (2016), Environmental Impacts of
Globalization and a Solution Proposal,
American International Journal of Contem-
porary Research, Vol. 6, No. 2; April 2016.
http://www .aijcrnet.com/journals/Vol_6_No_2
_April_2016/8.pdf

Khan, A.M. and Yadav, B.K (2016), Globa-
lization and Environment: Social and Cultural
Impact Globalization and Environment: Social
and Cultural Impact, Research Gate, February
2016.

Mathur, O. P. (2005), Globalization and Urban
Development, Springer Publication, Berlin
Heidelberg.

Dr. Narendra Gupta 29

Mawdsley, E. (2004), India’s Middle Classes
and the Environment, Development and
Change, 35(1) : 79-103

Najam, A. (2007), Environment and Globa-
lization: Understanding the Linkages. http://
www .eoearth.org/view/article/152576/

Nelson, G. (2002), Beyond Earth Day: Fulfil-
ling the Promis,. Madison, WI: University of
Wisconsin Press.

Newman, P. (2006), The Environmental
impact of Cities, Journal for Environment and
Urbanization, Vol .18, No. 2, pp. 275-294.

Speth, J.G. (2003), Worlds Apart: Globaliza-
tion and the Environment, Washington D.C.:
Island Press.

Varshney, C.K. (1993), Environmental Chal-
lenges, New Delhi: Wiley Eastern Limited.



A STUDY OF CONSUMER AWARENESS FOR
GREEN MARKETING

Dr. Vipul Bhatt*

Abstract : Environmental issues have gained importance in business as well as in public life
through out the world. It is not like that a few leaders of different countries or few big renowned
business houses are concerned about the day to day deterioration of oxygen level in our
atmosphere but every common citizen of our country and the world is concerned about this

common threat of global warming.

Green marketing also known as environmental marketing involves a range of activities
including product modification changes in production process, changes and modifications in
packaging as well as modifying advertising. As defined by Tapan K. Panda “Green or Environ-
mental Marketing consists of all activities designed to generate and facilitate any exchange
intended to satisfy human needs or wants such that the satisfaction of these needs and wants
occurs with minimal detrimental impact on natural environment” .

Key words : Green Marketing, Consumer Awareness.

Introduction

Global warming, carbon credits, ozone deple-
tion, environmental hazards, environment impact
assessment have all become common terminology
in the 21st century and it is an indication of
environmentally conscious society. Society
becomes more concerned about natural environ-
ment when ill effects of environmental degradation
are experienced by the society. One of the reasons
for this degradation is problems that arise out of
mass production, mass consumption and mass
marketing of environmentally irresponsible pro-
ducts. As a result business houses have begun to
modify their behavior in an attempt to address
these kinds of ‘new’ concerns of the society.
Conventional marketing involves selling products
and services that satisfy consumer needs at
affordable prices but green marketing has the addi-
tional challenge of defining ‘what is green’ and
developing and selling products that the consumer
will like.

Green marketing also known as environmental
marketing involves a range of activities including

product modification changes in production pro-
cess, changes and modifications in packaging as
well as modifying advertising. As defined by
Tapan K. Panda “Green or Environmental Market-
ing consists of all activities designed to generate
and facilitate any exchange intended to satisfy
human needs or wants such that the satisfaction of
these needs and wants occurs with minimal
detrimental impact on natural environment”.

It is imperative that when we talk and think
about green products; to be really ‘green’ they
should claim that they are ‘less environmentally
harmful’ rather than environmentally friendly.
Thus environmental marketing should look at
minimizing environmental impacts. Environ-
mentally friendly products balance environmental
compatibility with performance, affordability and
convenience. They are typically durable, recycl-
able, non-toxic and should be made out of mate-
rials which are either decomposable or recyclable.
These products should have minimum packaging
and embody low environmental energy impact.

Firms in market economies make their pro-

duction and marketing decisions based on many
factors, including government regulations and
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consumers, which are primary forces shaping con-
sumer products industry. Consumer preferences
regarding eco-friendly products and government
regulation provide incentives for incorporating
environmental and other green objectives in the
firm’s profit maximisation decision. Some firms
are proactive with respect to greening of their
products while for some firms eco-friendly
practices are a bye-product of cast minimization
strategy.

An important aspect of green marketing is the
willingness and ability of the consumers to buy
green products and pay more for it. The US market
for example has 3.5 million confirmed green
consumers while European market also has a
consumer base for Green Products.

Objectives

1. To study the awareness of consumers with
respect to green marketing.

2. To find the willingness of the consumers to
pay more for green products.
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3. To find out awareness about eco- friendly or
green products.

4. To analyse relationship between education and
income with awareness of green products.

Methodology of Study

Both primary data and secondary data has
been used for the research paper :

1. Primary Data : This includes questionnaire
survey of people from the study area.

2. Secondary Data : Various published
articles from journals, books, internet websites.

Analysis and Interpretation

Cross tabulation of the variable of green
marketing was done with the variables- educa-
tional qualifications, occupation and income.
Similarly cross tabulation was also done for will-
ingness to buy expensive eco-friendly products,
and preference for eco-friendly. The results and
interpretation is as follows :

Table 1. No. 1 Educational Qualification and Awareness About Green Marketing

Awareness about Green Marketing
Educational Qualification No Response No Yes
No. %0 No. %o No. %0 Total

No Response 0 0 1 50 1 50 2
Up To 12th 0 0 2 667 1 333 3
Graduate 0 0 19 36'5 33 63-5 52
Post Graduate 0 0 5 357 64-3 14
Ug Professional 0 1 6 389 11 61-1 18
Pg Professional 0 0 6 54-5 0 11

Total 1 60 1 100

It is clear from the above table that more consumers are aware about green marketing. This trend is
visible across all categories of educational level. From the different categories of educational strata
graduates and post graduates show an awareness level of 63:5% and 64.3% respectively. While among the
professionals the awareness for graduates and post graduates is 61-1% and 45-5% respectively. Over all
60% of the respondents were aware of the concept of green marketing. Only those consumers who have
very low level of education are unaware about the concept of green marketing.

Table 2. Awareness of Eco-Friendly Products and Preference For Eco-Friendly Products

Awareness of Eco-Friendly Prefrence For Eco-Friendly Products
Products No Response No Yes Total
No % No % No %
No Response 0 0 0 2 100 2
Yes 2 2-70 5 6-76 67 90-54 74
No 0 0 25 18 75 24
Total 2 11 87 87
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Here again we find that out of the 74 res-

pondents who are aware of eco-friendly products
67 i.e.,, 90% show preference for eco friendly
products. And out of the 24 respondents who are
not aware of these products 18 of them are still
willing to buy eco-friendly products. On an
average 87% of the respondents shows willingness
to buy eco friendly products.

Conclusions

1.

Overall 60% of the people are aware of the
concept of ‘Green Marketing’. Therefore the
hypothesis stated is proved.

No significant relationship is visible between
income, educational qualification and occupa-
tion with respect to awareness about Green
marketing.

It seems that people who belong to the service
category among occupation are more aware
and willing to buy eco-friendly products.

Consumers who are aware of eco-friendly
products and have a preference for eco
friendly products are not willing to buy
expensive eco-friendly products. Hence the
second hypothesis is rejected.
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T1-gn € At fret, W € 59 fasht ot |

T T O FHft TR, AR 3T T S |

weaEe & gufdd @l gR1 o1a @ifecd #

ST FAT "ew 21 fowmm <@ W1 uehd § S
STeThi ! e o TR o fe & e €, Wy g sy
AN o UTH! IRUMH o=l ! STR{Hd L % €9
T 3T |

ST 3E g 47
wq ST gl fagr

3% Yol ¥ i Tads =1 o1 e
STl § FH-fagM, TR AR 3T S9 3™ ol
& WA B g%a W, 91 g TAIfgAIE 1 Teh 99
A off fag g
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ehdl STagR W faATue & T aht 109
(SHUS IMESTE T o WiaTgel U sheril o forg faore wgd )

BT, MY Taer™

|RIYT : 3T & 71 H Fiifian, fommo qen shal saeR &1 =i ey § | fomme & gr & <o
o yfqefiar =) feafa = gt € S uen erdfaenfaa 291 & oy eifa etevaes € | wfaafita € 13-
ST T LT A | g Bl €, Fad -3 Scure R H 31 § | holka®y U &1 a%q 6
sore] fored oo H 11 St ©, AfeR sa+1 R forei o1 Ia1 Uk Wiumo s i TRl o O ® 159
THEI & B 1 Fod M U — =97 | a1 shal fa199 T € dd of 39 SIS ol 56T H3H 84

I e € | guTeTed faRTeT 3% 9 SAUER I Yg§ HIAT ©, 3Td: hiAd qU1 3™ o7fE e fgctaeh

KSR

6 IRCH ARG I TSR H A €, A o TG gl Ao H 9o’ o €, 99 9 w9 9 %9
T H efueh TR R Teh 3R sharsll 1 A i URG X ek | faqmam @ sharshl § sae & ufd
SR, favema o 9 Uar ot < Wehdl § foF T 99 F1 TeAM o IHB! HEd FNE TR ITHRT
Tordroamd =/ € 1 sTqut Wit & 9Romy ey Sivdl § T ferar s Tt €, e R s

FIER W SR 1 T8+ J9d S ¥ |
fafyre vreg : foqmA, shal SRR

= (Introduction)

T MY forard ‘Sudm’ & 9 Rl 3R TRt
FHIedl T | YA g IR 1 HRO SR giRoms 7 |
I Y9 aeR B AT H1 TR R 9K,
AI-TR, SeH-&R, IAEA-KR 37 I FU 33T
Srefezrerey Bt foeh™ i 3R SRR o3l € | ST’
T AT oI U6 % HRO AR H= 7 T
‘T’ erefeeren Wi =TT dod Bt & 1 ‘g’ q ot
FTergul AT W ST ISR fagT o aRfe fag
T o1 | 6T o a1 gig 3 3F qcl H
3T ISR fagT=a w1 gRftves formg wrm o1 =i &
Y[ ad1 gig 3 Ik qocdl o WY skl
ZeR W A 3 B | hal eRR F41 g I8
e AfHI, WIS, UIRaETRe qan i qai
T fasft e ® 1 enfdfer 9l § wimd, o W,
foraTed, s9R § &% ! gfd 991 SR &1 @&y 31fe
AeYUl I Wifad ¢ | 98 |9l d@ aemR |
Torarmm gfceifirr o SR Y guifad 2 & | gfadifima

FI g A IR A ThR & TH T § — TRt
IR, qui gfqarft sTeR T@ s1qul gfaadnt SR |
TR H SR 90 & Ul S ® | o 3 Hewerqul
T ¥ foF o9 g9 a1 SAeER e g ¥ 2

YA A 1 shal S8R ad |1 1 THE
faerieer a1 ST ® 1 39 o1d 9HE @A W g4 6
IR AT gl ST Tehelt © | foheg, SR et
¥ wimd d Ifede ot %hal SFeer qel Hi &
e T TG TET BT § | 3T Shall SRR AT
AT go H SiHd % T W fammem wewget fe
frate a1 © 1 99R | a1 =HeeR faqm 9 f&g
TR T Bi1 © I8 Toh Hewaqul oo ¢ |

S o 0§ YiqifiT, fo=med e shal Sqa8R
o1 TfTs Ty © | faamm & gy g 29 | wiaenfia
&1 fearfq 3o gt €, S T ASfaenfaa <9 & fag
arfq emavaes € | yfgaifmar € -3 = &
T & H e gl 8, foed 79-9 3
TR H 3T € | hera®d Ueh &1 o ot el foped

+ ST WIRER, SMUTT Hehrd, 311 Afgen STk Heifaened, weseiRR (3. 1.)
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IR B 371 STt §, Afeh gt 9t fredi a1 oan TR
HIEROT = 1 &l & I § | 30 THET & & ol
g A U & — formae | St shan fermmoe S €
qd 9 3 SR &l HF FW g i@ g T
JuTeRIel foRTTd 39 %hd SHaER & 3¢ B T,
3T : ThiFA a1 3T 371 act fgefters 21 9 € |

S SeaTeeh aEgell H IR § AW § 9 o ged
Teo faqo 1 ¥er o § 998 3 #9-9-0 ud
T 1fYrer JER R Gah 3R Haredl i 7 URa 9
Teh | foqma @ sl § I o Uid Sk,
forvarg o 9 et it < Gendl & T o1 ow9q 1
e o SIS hiAd o1 & 3R ST fodroamd =
F 1 syol wfaeifrar % gRomoeEy Hivd o e
feorar st T&dt © TSTEeh SR shal SR W fa=m=
T e TUTE IS |

fafir= gehR o el # foroeRt o7qul g
AR W SRl AT Sy et €, S8l fama &
B & harstl 1 ST aggsil i Wi & gehdt €,
FHifer SR SR A gfaeene= a&qq e €, 9 9w
ITCH ! TET S Bl ¢ foh 3R 3T R Iadried
&g e et ¥, 1 Shal GO €1 TME o T
T | ST Jodeh ScaIeeh 3T Scdieehl O 3ifeer-a-
stfess i avg oM Y I HAa1 § iR 3R
o % g0 shatsdi ¥ aifed e § | 96 SR
o dremge ST fq TdH fasvaret e deed
T I § AR 9 fomTa & R shdl SRR h
gerferd st ¥ |

T S e § A o e
aren ‘fafm’ g € fSas! aeRl § 1 o 99
Toh T Tedl 7, TT98 T3 IR Sl TR’ § ToH
et Heh | T WGl W, I8 Ush YhR i fEeR o
gt € SiIfeh ITICHI a8 AT Bt § | TR I8
eiehrel B 7T o R AT ! IGHT AT ST TG
Tedl | SHE 9H § Al 3T BH a&qd ek o
IARA 9 Ygd Sh! T /ey &Y <t §, difh
Sl 1 T8 ¥ € 3R AFHRT B WY SR SHH
3T 3! WIS HT =1 U F1 WM AT IS
YRE EH TR IS 1 TSR § SR [T T & e |

ST ST MIT 49

T oh T 359 (Objecti of Study)

3T o A 3o Ffafad § —

1. hdl STEER &I AAUROM, ol & TFK,
%l FEER o YRl ATHI adn shal
e fag=il ! T HET |

2. UE 9 & R AR H ohdl 8RR
Ty § Jog-wnfad iR famme-
Arferar § A hi9 AfME guEwTedr g
72

3. fafa= surl S e, o1y, fren, =eEm
o7 & STTER shal FaER W foq= &
TS T 31T HEAT |

4.  VTESEIR SHUE & Hemsd 9 haisil &
% HAER T TR HET |

queh Gehetd (Collection of Data)

IHYH H B kel & TURY ¥ T Aferh
Tewul 1 SUGH SUHIU i T HEAT Sl ¢ |
SHM® AR STHLON ST — FeAEet, ST
TITERR TAER T TS 1 TART kel &
GUgvl 7q TR ST wehal © | STIHYN § FeIf-ed
sferenter & | ST IUTsY ¥, Toheg Afg STy
IYH0T ERdl 1 STEeFhdl hl o T&T hld el A1
@ TH GUR T foran ST € 21eran eerehd! gRI Fat
IYHI0 &1 FEio fwen s B, foe@ dy @ik
forvararitar wfomsi o6t wifed st T wehet 2 |

T s H HieEd 9 w1 WA HA 9T
Bl o Thd FAGR 1 LI i o fTq Sieehal
ERI8 UYATEE! &1 fAgior feanr w1 weArEe
STTHYM 1 T A0l TRV Sl ¢ | TEAEel Th
T e g9E § Ty st fawa @ wiftea s
e forga SRRt 9T i &g T1 Bl ShHTgaR ael
MATHRATIER =N B 8, e ST = e
SR ¥ ST R |

hHal FAEN hi TGO (Concept of Buyer
Behaviour)

‘e’ faftre s’ stgen a1 TS
%139 gfic @ oxgsll 9 =1 Tlie & 99g S =Ry
Sharedl g foran Srar © 4 foven S Weha €, SQ el

78 YR faqram 1yl gfe@ntt seiR § | gee =
Sl SFER ] I LA T Teh 3T FHTSRIEAT
ELETuR S

SIIER ! WA < 1 Gkl © | faqum-& & fagrt
1 el § T Shal-oaaeR o7 Wi § S fomet
T A1 TS o I T Uil o === 1 aaardt



50 ST 3TNy T

21" o vl U, el AU SAEwEeael 3R
Zeotel & Hwqfe & forg =, o, foal, S, el
T fored aeqe W Al T § SR U Wl
9 =rEER =1 9ftomm gt ¥, 39 ohdl eeR’ &hEl
MEHA LI
AT &I sl off FET S €, Fifd W
3ifqw Skt &1 Shal BIdT € | 37 Shal SHaR i ot Shar
SRR i T &M i St ¢ | T2 v’ 91sg shal
q = €, FT9H Tt YR & T o 9 € | 9
g 9 Af<m sar &, sfenfie 9w 8, ofuan
AT g, foheg ohal S8R 3R hdl HaER THH
21 B &1 SR gEihT, o %l Bl & S 3T
Tt ¥ Pt g AR iR T whed ¥ 1
STAAT YT : AT Gias3™i bl Snfaet feam S
¥ 1 3 T 1 3T HEFIAT D IE B € |
qAfdshdl, 3 TXATT hal § S qH: 9= % 3299 9
FE T FAH FT FE T T FI H I
eI Bl © | <1 shell, 9 shal €, S SAfHTd
3R wiftanfier o Tt S&tal sl QU W g
T 9 Ja¥ TlEd § | 3R HA H1 39T IR-
HAEETIS BT © | shalsli &l Sk $a S &
3R WX fepan TR efieRtor aaerar @ fo shar @i
ST STEYIHT € Th T8I ¢ | forg o9 TRR &
fagm 9ft | FHH-I= TH-F A T € |
e Td TR-SAedTeeh Sl &l Hd HH
T shaell & =HeRR B ffaied fia=and g €,
1. EaE harsii §RI i T W Feq— Bl §
3R 37 a&ge @t wi R AR wd ¥, e
fmfor 37 3 9 W W €, Tafh R-AEdias
Haredl g 41 g TR W AR wd € Sifw
IS Wi % Ige TR agerdl &l © |

2. AEHNE shalell GRI H1 SM dlefl T hi
SR T 3Rt deursdl H wrRq =afed |
faure gt € 3iR 9 Tt foeret o o o €,
Sefh R-=AmemErtas sarstl g &t SH arel
Tl ot YRR T faskfsa e 2t € |

3. HAEEITE Haedl & HI-FGER TE Ui
YREfhal W TAYF I o0 & Seih 1-
A IE shellell o hd AER Ud Ui -
wel, glawed, foswarra denell adn A
Tl Wt R €
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4, AEEaE wasil & wlie i # st
gt €, fS1ehT Yo ek o %A fvig o g,
Seifeh TR-=adfas s Jafd w1 w3 a0
foerergut T &M | od §, R off gars
gfe § 3t @iie sifesh faaeyol 7=t 2t ¢,
Fiifeh 3% T T G T 7979 WAl 2 |

5. ‘e’ s sharstl grI et axgeit
a1fe it Wle-UfhaT %1 &7 Tee] el €, Sefh
R-=madnfas waeil R &1 oM arell 'l
= fosra qen ffved qea-verd o1 aRomd
BT

6. F© EfiTH FER AUITHT 9gd oIS harsil &
= g wfsd Td €, Jafe g9 hdl dNR
G [Afdshaetl & 7 fasfsa g &1 Te
fearfa oft ST TR & FHA1RA F FIA-FATERI h
goIfad It © | T8 HRO § fh IR-meafas
Faredl & fau fee S o daga yal |
oo qe STYcael YO HIEF T B ©, Selih
SO el o oy fey M ol HergH
JarE § dafee fosha, Toas geh wenfud s
AT TEH TS T ¢ |

HAT FAEN i YUTfad oA o geah
(Factors Affecting Buyer’s behaviour)

‘hal-FeRR’ | TRE 39! sy Afa-Hifd wa-
fofi & €1 39 SEER & orad fauvHeal ug
ST AT § Toh ohal STTHT STERAHAI Tl A
¥q I W SR, e, Fal, hT THR IR fHa-t a6
T -9 77 W HT Hd § 7 oS T A &
STAR shl HFAER I YT LA dTcd Hehl i A1
IR W =1 < it § fass fopan < depan §—

(31) Ik TH, T (o) e THh |

enT Wi Seoid 39 TR § —

(1) dafrer Tedh — dafbed ol H THEd:
e wreehi 1 wftmfera foran sm gehar 8 —
O SEgFHAE
O Fraeiy o forat
O sfugfa, s, TewieT 6 SyafeEt
O 3
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T Uk — dTel Fehl H WIS, Hihias,
qIRATeh, SATEHT I Tl AMfH Fal ol Aidtad
foran < ® 1 Ao g wifor € | A § S
A1 ], ST BT § IR ST HeAwy weernsti & Wiy
IS Hedl 1 U0 T AT SAfhed & HY
TUEITSG I © | F8T e, SAfug T i Se-
STt T Hiepfaeh BRIE 1 STTH, Jea aun gfam
TEH & T ot FI § | 36K A FRARemy du
STTeF-Hed 3T Ha-HaER 1 FHaRe w3 € | yqE
SR TSl ol Hi o= 36 TR T ¢
O SEA-3eft O WR
O FmIfS o O H&pfa
O oTfeds a

Hremsel Ue SR U ohdl SHAgR 3TaeiehT

w4 UReheuT UteruT ity

1. Heser 92 $1 A0 W EF9T F| i
FHIE g7 78T gSA &

2. | 1 FGER F G<H H [a197 #| @igd

FYIFVAcAdr W Y A F HI3|

TYrE T8 uSar & |

O foslitem &d & FaER | T IHhd
fagm= =1 *E g 7=t
TS E |

O Ja1 & shdl % HATR W | T&THhd
fagm= =1 *1E g 7T
EE

O UG %hal & FERR foaame | el
1 HIE JHTE &l IS € |

3. | & FAER % G¥ H (7197 #1| wiwd
gYyIFvicIar T 31e ac &1 Hig
qY1F &1 ggar &/

O JAfIfYd shal & HFGeR W | Wi
foqma =1 ®IE ywE &
TSI T |

O wrufhek faferd shal o HaeR | wiihd
R foRma 1 ®E g9E =T
TSI T |

O 3= wfte forfad sharsti & | wiiehd
IR W TIA= 1 FIe
e &l USar ¢ |

ST Sy MIT 51

O wreafass forferd &ar &
IR W faamo &1 &g
TS TR TSl € |

O 3= Eas 9 SR a1 | shal
% FOER W T &1+
TS TR TSl € |

STElTFRd

STElTFRd

Hal SFGER & Taof 7 fagrgT &1

gyl W Sgaard dcd &l

FIE YT 78T 7S 81

O HArRq hdl & IR W
foqma &1 ®iT YuE T8l
EEnIES

O FaEEId hdl & FIER T
foqma &1 ®iT YuE T8l
EEnIES

O TEHERG shdl & TR |
foqma &1 ®iT YuE T8l
EEnIES

i

Fl FAER F God 4 a9 &1
FYIEYicIar W daifed fa @1
FIE YT T81 7S &1

O faenfeq a1 & =HTER W
foqmma =1 ®IE yyE Tl
TS

wiehd

O sfgarfed sal & TR W
o =1 gre T vsar ®

TR

& AR F Goy T fa7r97 &1
FYravictar W 3T &R H BT
TYIE TET USar & 1

O T 3 TR hal & MR
R o= =1 = 999 &l
TEAR

O W\ 3™ i shal & FIER
R o9 #1 FRIE g &Y
T T |

ST

O 3= A™ T shdl & TR
R fama= &1 &g gue €l
TSR |

&R

3797 997 & Fid g5 SIYaH
@ dret 9T 7 @ aret Farsi
1 &I & T PIE <1 T8T &/




52 ST 3TNy et

Iyl (Conclusion)

31T o SER W F8 Fohd Feprenn ST Heha ©
for Shel STEER W o9 1 ThRIcHS FHTE TSd1 © |
AT o HIeTH W U fhT T el & fagermm
F YR W =1 Frehd eherd € —
1. diemgel ¥ &1 9 W faqre w1 @iefw gvE

gedl ® | Fife IR # fomme Far SIeer

qferd BT € |

2. Twsiter shaell & sHaeR W faqaa 1 "igfs
JIF TSl € | FIRmo e 3 e Tlied
EiSRaES

3. el o1 sharsdl o HaER W foammad 1 @ik
Y9G TSdT 7 | foOd @ ITRT wA YT
IR

4. Y harstl &% FaeR W o &1 wefe goE
TSdl ¢ | FoRTTe SEea) 3t R IO SEdt ©

5. fo=To= gr1 Hiamed 92 i 9T 91SH & T |
3T O 1 h1s Y9G &1 gl © | 9+t o1 o
% Shael o FeeR o ¥ guifead g 2 |

6. IR B AT shall & TR fagma= &1 &g
Hrefep g el USar ¢ |

7. SR H qigfhes ffera shal o FEeR W faqm=
T hIE T JUTE TR TSl ¥ |

8. IR § 3= Wufaer fAferd shal & TaeR W
o 1 g Trefer guE T T ¥ |

9. SR ¥ Areathe Rifera shal & R W foaAmd=
o1 Tnefeh Je el U © |

10. <ok § 3= forfera ot & ohar =aeR W fagmE
1 TR GG TR TS ¥ |

11. forem & @ o fruifa Sufteweueti =1
gfesh W9 F W T4 g T famme g
HreTgd ¥ &1 AT goH & g § foen a &
HIE guE & gear © | @t forenm o & s
fommm & IR g A/ e € srufq IR H
Sl SR i TR qiferd siar § |

12. 9NIR H AR shdl & FaeR T fagmaa =1
HIE WL IS &l TS § |

13. 9NR § IeHRRY %l % 2EeR W fomm= &
HIE Tl JTe &l ISl T |

14. STSIR ¥ T@hrq qen fomnefl shal & HaeR ™
oo <1 Tnefer e gt ® |
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15. 9 H 9@ & ¥y ¥ Tuifya TR
FHEqAISN i WHfew = FH W A4 ge R
foraTae gr Hiege ¥ T AT goH % gy |
I qcd hT HIE GUE R gSdr © | gt
G T % shal faRmaE § IR € AT
gl

16. 9N H foaifed shdl o =FeReR R foaqma= =1
Hrefeh JTe IS ¥ |

17. 9NR H sifaarted shdl o SEeR W faqma= &
refeh gUg TS T |

18. IR H foanfeq feafa & w=d ¥ weonfya
IyufweTiel # THfed €9 § Sed W F@
g7 o fammoe gr1 Hieega ¥ &f oI g9 &
<y # faanfea/stfaenfea feafa w1 &g gum
Tt g § | it faanfea/ sifoenfea ot & S
oo & Ra S A/ © )

19. SR H 9 3 R & hdl & FIER W
oo = Tnefer e TS ¥ |

20. ISR H 7Y 379 7 oh shal Fa8R W faqm=
1 H1efeh TS TSl € |

21. 99K § 3= 3™ a7 & thal FaeR W fagm=
T IS TR TG & ISl ¥ |

22. Gk H |t g i & W § Tenfuq
IURheaTIst 1 Tfed €9 F S W @
g3 fof foqTom g0 Hieea ¥ & 9 e %
god § T TR 1 hIE quE TR sl § 1 el
3T &R o ohal Tamae & Ufa St |1 od ¥ |

23. HieaEd W o 9fd ggg ifudm den 9w
SIfeAM @A aTel shalell & §&A ok " H
refeh SR T | g A T aret shal A
gl

A
IR H Ife faqmT s R w1 gaifys

T I ATl IURI T | ST Tk 7= e

T f=fafed 7o g =mfer—

1. oo sT=amE, AR, WenE gy 9
< dun fanys B =fe

2. foume arcfasdl & ST{&Y TF =1eT a 34
feren == g =few

3. foamed H URIdeRto THIERC Tl SRy ST
Sl
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4, fomaa ¥ diarga 9 &t foRmwarsti @l sifuwifien
e s =nfe |

5. fomma =t e St we g e | foes 5 m
Te-Tor@ @ off 39 T | 90 9eh |

6. fomma # =afq 9 dita &0l i qon gemeremet
B =8|

7. faqmea wieRar favE o 99 g =@ife arfe
S-S 3TY YIfod €1 Heh |
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